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ilknur AKTAS

Yonetim Kurulu Baskani

AKTAS MARKASINI GELECEGE BIiRLIKTE TASIYACAGIZ
Merhaba,

Gunumizde rekabeti her alanda yodun bir sekilde
hissediyoruz. Ozellikle yetenekli kisilerin sirketlere deger
kattigi gercedi séz konusuyken, bu yeteneklerin sirket
binyesine dahil edilme noktasinda yasanan siire¢ de
firmalarin yasadigi rekabette karsimiza ¢ikan drneklerden
sadece biri.

Oyle ki yetenek savaslari artmaya devam ettigi icin sirketler
de glinimuzde isveren markasi konusunda etkin stratejiler
gelistirmeye baslamis durumda.

Ozellikle sirketler; aradigi nitelie sahip kisileri kendine
cekmeye calisirken farkli stratejilere yogunlasiyor. Bu
noktada, isveren markasini giglendirme calismalari da
bahse konu stratejiler arasinda 6nemli bir yer tutmaktadir.

Tabii firmanin ic ve dis ¢evresinde kendisini dogru bir sekilde
konumlandirmasina yoénelik ¢abalarin sonucunda, ‘tercih
edilen” marka olma hedefiyle yiriuttigl isveren markasi
¢alismalari, uzun siireli bir yolculuktur.

Sonucta mevcut ¢alisanlarin sirket biinyesinde kalmalarinin
saglanmasi, iyi niteliklere sahip isglclinin sirkete
kazandirilmasi, istihdamaiiliskin beklentilerin karsilanmasi
ve potansiyel calisanlarin da is basvurularinda firma
hakkinda pozitif bir disiinceye sahip olmasi i¢in bu tir
¢alismalar biyik onem tasiyor.

Bu baglamda Aktas Holding olarak, cesitlilie de 6nem
vererek isveren markasini gelistirme tarafinda somut
calismalar gerceklestiriyoruz.

Dinyanin dort bir yaninda faaliyetleri bulunan sirketimizi,
bulundugu tim lokasyonlarda en iyi sekilde temsil ederek;
¢alisanlarimiz, potansiyelisgici ve paydaslarimiz nezdinde
en iyi sekilde konumlandirmaya odaklanmis durumdayiz.

Boylece Aktas markasinin sirdurilebilir sekilde gelecege
tasinmasina katki saglayarak, diger tim calismalarimizda
oldugu gibi isveren markasi tarafinda da basarili islerle
adimizdan sdz ettirme hedefindeyiz.

Ve tim bu sireci, bugiine kadar oldugu gibi gelecekte de
tim Aktas paydaslariyla el ele, birlikte ylriitmeye devam

edecediz.

Sayg! ve sevgilerimle,

WE WILL MOVE FORWARD THE AKTAS BRAND TO THE
FUTURE TOGETHER

Hello,

Nowadays, we feel the competition intensively in every field.
Given that talented people add value to the companies, the
process of recruitment of these talents is just one of the
examples of the competition faced by the companies.

As talent battles continue to increase, companies are now
developing effective strategies for employer branding.

In particular, companies are focusing on different strategies
while trying to attract people with the qualifications they
are looking for. At this point, the efforts to strengthen the
employer branding have an important place among these
strategies.

Of course, as a result of efforts to correctly position
the company in the internal and external environment,
employer branding works carried out with the aim of
becoming a ‘preferred’ brand is a long-term journey.

In fact, it is of great importance to ensure that existing
employees are retained within the company, to recruit
good workforce to the company, to meet employment
expectations, and to have a positive opinion about the
company in potential job applications.

In this context, as Aktas Holding, we carry out concrete
works to develop employer branding by giving importance
to diversity.

Representing our company, which has operations all over
the world, in the best possible way in all its locations, we
are focused on positioning it in the best possible way among
our employees, potential workforce and stakeholders.

Thus, by contributing to the sustainability of the Aktas brand
in the future, we aim to make a name for ourselves with
successful works in the employer branding as in all other
activities.

And we will continue to carry out this process together with
all Aktas stakeholders hand in hand as in the past.

Best regards,

BASKAN / PRESIDENT
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icra Kurulu Baskani

“TERCIH EDILEN MARKA” HEDEFIYLE
CALISMALARIMIZ SURUYOR

Herkese merhaba,

2019 yilinin yarisini geride biraktigimiz su siirecte, Aktas News'in
yeni sayisiyla yeniden sizlerleyiz.

Bu sayimizda, isveren markasinin firma Uzerindeki etkisi lizerine
distincelerimi sizlerle paylasmak istiyorum.

Hepinizin bildigi gibi glinimiz diinyasinda firmalar icin devamulig
sajlama noktasinda isveren markasinin olusturulmasi ve marka
potansiyelini yansitmak, olduk¢a onemli bir hale gelmis durumda.
Isveren markasini kisaca dzetlemek gerekirse; sirket biinyesindeki
calisanlarin sirkete olan aidiyetlerini gliclendiren ve sirketin deger-
lerini icsellestirmesini saglayan, potansiyel ¢alisanlarin da sirkete
katilmasina katki sunan bir degerler biitiini olarak nitelendirebili-
riz.

Nitekim sirketler icin insan kaynagi noktasinda hedeflenen, ‘en cok
tercih edilen’ ve hem iceriden hem de disardan, cekici bir drgitsel
yaplya sahip sirket olabilmektir.

Bu noktada baktigimizda, firmalarin isveren markasini giiclendirme
calismalarina ozellikle son yillarda biyiik 6nem verdigini gormek-
teyiz.

Ve bunu yaparken de calisanlarin kendini degerli ve kurumun bir
parcasi oldugunu hissetmeleri, nitelikli adaylari sirkete daha hizli
sekilde cekebilme ve kurum catisi altinda tutabilme, calisan mem-
nuniyetini ve aidiyetini artirma, i¢/dis iletisimin kuvvetlenmesi gibi
faktorlerin yani sira; maliyetlerin azaltilmasi, misteri memnuni-
yetinin saglanmasi, finansal performansin yukariya ¢ekilmesi gibi
faktorler de on plana ¢ikiyor.

Hal boyle olunca, isveren markasinin cok yonli ve kapsamli bir ¢a-
lisma mantidiyla yonetilmesi gerektigi de net bir sekilde karsimiza
ctkmaktadir,

Bu baglamda Aktas Holding olarak da ilk giinden bu yana isveren
markasini gliclendirme tarafinda etkili calismalara imza atmakta-

yiz.

Oyle ki hem mevcut calisanlarimiz hem potansiyel calisanlar hem
de paydaslarimiz nezdinde sirdurdlebilirligi olan calismalar ger-
ceklestirerek, Aktas Holding'in ‘diinya markasi” kimligine yakisan
isler gerceklestirme gayretindeyiz.

Amacimiz tim bu calismalari somut projelerle destekleyerek, ku-
rum icerisinde ve kurum disarisinda Aktas markasinin giiclini en
iyi sekilde hissettirip, markamizi glivenle gelecege tasimaktir.

Bu anlamdaki ¢calismalarimiza kararli bir sekilde devam etme he-
defindeyiz.

Saygilarimla,

WE CONTINUE TO STRIVE FOR THE TARGET TO BE THE
“PREFERRED BRAND”

Hello to everyone,
In the second half of 2019, we are with you again with the new issue
of Aktas News.

In this issue, | would like to share my thoughts on the effect of
employer branding on the company.

As you all know, in today’s world, the creation of employer branding
and reflecting the potential of the brand has become very important
in terms of providing continuity for the companies.

To briefly summarize the employer brand, we can characterize it as
a set of values that reinforce the loyalty of the current employees
within the company and enable them to internalize the values of the
company and contribute to the participation of potential employees
in the company.

As a matter of fact, the aim of human resources for companies is to
be the “most preferred” company with an attractive organizational
structure both internally and externally.

In this regard, we see that companies attach great importance to
the efforts to strengthen the employer branding especially in recent
years.

What matters in this process is that employees feel themselves
valuable and part of the organization, qualified candidates are
recruited and retained in the company, employee satisfaction and
a sense of belonging is ensured, internal / external communication
is strengthened as well as reducing costs, ensuring customer
satisfaction, and increasing financial performance.

As such, it is clear that the employer branding must be managed
with a multifaceted and comprehensive working logic.

In this context, as Aktas Holding, we have been undertaking effective
efforts to strengthen the employer branding since our establishment.

In fact, we are striving to carry out works that are in line with Aktas
Holding's “world brand identity” by carrying out sustainability studies
for our current employees, potential employees and stakeholders.
Our aim is to support all these works with concrete projects, to
ensure the Aktas brand make a name for itself and to carry our
brand to the future with confidence.

In this sense, we aim to continue our work decisively.

Best regards,



aktas news

AKTAS KARIYER OKULU ILE YENI MEZUNLARA

IS IMKANI

Aydinlik gelecegimiz olan genclere her firsatta destek olan Aktas Holding, Universiteden yeni mezun
olan bireylere is imkani sunuyor. Bu kapsamda hayata gecirilen "Aktas Kariyer Okulu” araciligi ile
15 kisi, sirketin yeni ve mevcut projelerinde gérevlendirilmek tizere ‘proje destek personeli” olarak

calisma hayatina dahil oldu.

ktas Holding, genc yeteneklerin

yaninda yer almaya ve onlarin kariyer
planlamalarina katki saglamaya devam
ediyor.

Sirket biinyesinde hayata gecirilen
‘Aktas Kariyer Okulu’ genglerin hem is
hayatini hem de Aktas Holding'i yakindan
tanimalarina firsat sunuyor.

Egitime ve dgrenciye biiylik 6nem veren
Aktas Holding, aydinlik gelecegimiz

olan genclere her firsatta destek oluyor.
Genclerin is hayatinda yer almasina
yardimci olmak ve Ulke istihdamina katki
saglamak amaciyla bir¢ok calismaya
imza atan firma, Aktas Kariyer Okulu

ile de Universiteden yeni mezun olan
gengclere is olanagi saglamayr amacliyor.
Bu dogrultuda Aktas Kariyer Okulu
araciligi ile 15 yeni Universite mezunu

29 Nisan Pazartesi giini isbasi yapti.
Yeni mezunlar Aktas Holding biinyesinde
sirketin yeni ve mevcut projelerinde
gorevlendirilmek lzere ‘proje destek
personeli’ olarak ¢calisma hayatina dahil
oldu.

Yeni mezunlarin yanindayiz
Aktas Kariyer Okulu ile yeni mezunlarin

is hayatina adapte olmasina yardimci
olmayi hedeflediklerini belirten Aktas

Holding icra Kurulu Baskani iskender
Ulusay, ogrencilere ve genclere kosulsuz
destek olmak icin ellerinden geleni
yaptiklarini soyledi.

Ulusay, genclerin is hayatina
kazandirilmasi icin herkesin elini

tasin altina koymasi gerektigine dikkat
cekerek, “Aktas Holding olarak yeni
mezun bireylerin her zaman yanindayiz.
Gerek staj imkanlarimiz gerek verdigimiz
desteklerle 6grencilerin ve genclerin
yaninda yer almaya devam edecegiz”
dedi.
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JOB OPPORTUNITIES TO NEW GRADUATES WITH
AKTAS CAREER SCHOOL

Aktas Holding provides support to young people who have a bright future at every opportunity and
offers job opportunities to new graduates. Through Aktas Career School, established within this
scope, 15 people have been included in the working life as project support staff to be employed in the
new and existing projects of the company.

ol e
| i SR

ktas Holding continues to support

young talents and contribute to their
career planning.
‘Aktas Career School’, which was
established within the Company, provides
an opportunity for young people to get to
know the business life and Aktas Holding
closely.
Aktas Holding attaches great importance
to education and students, and supports
young people who are our bright future
at every opportunity. The company, which
has carried out several works in order to
help young people participate in business
life and contribute to the employment of
the country, aims to provide employment

opportunities to young people who have
just graduated from the university with
Aktas Career School.

Accordingly, 15 new university graduates
started to work on Monday (April 29th)
through Aktas Career School. The new
graduates have been included in the
working life as ‘project support staff’
within the body of Aktas Holding to be
employed in the new and existing projects
of the company.

We are here for new graduates

Stating that they aim to help the new
graduates adapt business life with Aktas

Career School, Aktas Holding Chairman
Iskender Ulusay said they are doing their
best to provide unconditional support for
students and young people.

Ulusay pointed out that everyone should
undertake responsibilities to bring young
people to work life and said: “As Aktas
Holding, we are always here for the new
graduates. We will continue to stand by
the students and young people with our
internship opportunities and the supports
we provide.”



10

aktas news

AKTAS HOLDING, 10. AFTERMARKET KONFERANSI’'NA

SPONSOR OLDU

Aktas Holding, bu yil 10°uncu kez kapilarini acan ve otomotiv sektord profesyonellerinin bir araya
gelerek, sektorin buglnt ve gelecedini konustuklari TAYSAD Aftermarket Konferansi'na sponsorluk

destegdi verdi.

il Aman

(

ktas Holding, sektoriin gelisimine
katki saglayan pek cok organizasyona
destedgini siirdiriyor.

Aktas Holding; 2010 yilindan bu yana
retici, tedarikgi, distribitor, bagimsiz
servislerin yani sira kiiresel paydaslar
ve uzman firmalarin bulustugu TAYSAD
Aftermarket Konferansi'nin bu yil
gerceklesen 10'uncu bulusmasina,
glimis sponsorluk desteginde bulundu.

24 Mayis tarihinde gerceklesen
organizasyona Sheraton Grand Atasehir
ev sahipligi yaparken, etkinlikte Aktas
Holding adina icra Kurulu Baskani
iskender Ulusay, OEM Yéneticisi Ufuk
Badir, Satis Yoneticisi Gllg¢in Onaran ve
Pazarlama Sorumlusu Okan Konu yer

aldi. Organizasyonda Aktas Holding,
acmis oldugu stantta da misafirlerini
agirladi.

Sektoriin bugiinii ve gelecegi konusuldu

Giin boyu siiren ve moderatorligini
M. Serdar Kuzuloglu'nun Ustlendigi
organizasyon 2 boliim seklinde
gerceklesti. ilk bélimde 2018 yiliyla
ilgili otomotiv sektori genel global
degerlendirmesi ve aftermarket sektori
genel dederlendirmesi yapilirken, 2.
bolimdeki OEM panelinde, ana sanayi
OES stratejileri konusuldu. Panelin
sonunda ise Grup Six Pack sahnede
mizik performansini sergiledi.

Sektoriin gelisimine katki sagliyor

10. TAYSAD Aftermarket Konferansi'na
sponsor olmaktan dolayl son derece
mutlu olduklarini belirten Aktas

Holding icra Kurulu Baskani iskender
Ulusay, konferansin ilkemizde ve

diinya olceginde sektdriin durumunu,
yeni trendleri ve gelecedini takip etme
noktasinda 6nemli bir islevi bulundugunu
vurguladi.

Aktas Holding olarak, boylesine degerli
organizasyonlara ilerleyen siireclerde
de desteklerinin slireceginin altini cizen
Ulusay, sektore kiiresel diizeyde deger
katmak adina ¢alismalarinin son sirat
devam edecegini belirtti.
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AKTAS HOLDING BECAME THE SPONSOR OF
10. AFTERMARKET CONFERENCE

Aktas Holding gave sponsorship support to TAYSAD Aftermarket Conference, which opens its Gates
for 10. times this year and becomes the platform which automotive sector professionals gather
together to discuss today and future of the sector.

ktas Holding continues to support
many organizations that contribute to
the development of the sector.

Aktas Holding has provided support

with silver sponsorship for the 10th
TAYSAD Aftermarket conference where
manufacturers, suppliers, distributors,
independent services as well as global
stakeholders and expert companies meet
since 2010.

The event was hosted by Sheraton Grand
Atasehir on 24 May, while the event was
attended by the CEO of Aktas holding
Iskender ulusay, OEM manager Ufuk
Badir, Sales Manager Gulcin Onaran and
Marketing Manager Okan Konu. Aktas
Holding hosted its guests in the stand
that it opened at the conference.

The organization lasted the entire day
and moderated by M. Serdar Kuzuloglu
was conducted in 2 sessions. In the first
session, the 2018 automotive sector
general global assessment and the
aftermarket sector general evaluation
were performed, while in the OEM panel
of second session, the main industry OES
strategies were discussed. At the end of
the panel, the Group Six Pack displayed a
music performance on the stage.

Stating that they were very happy to
sponsor the 10th TAYSAD Aftermarket

|

conference, Chairman of the Executive
Board of Aktas Holding Iskender Ulusay
emphasized that the conference had an
important role in following the status of
the sector, new trends and future in our
country and around the world.

Underlining that their support would
continue in the process of advancing
to such valuable organizations as Aktas
Holding, Ulusay stated that their efforts
to add global value to the sector would
continue at the same pace.
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AKTAS HOLDING AILESi BAYRAMLASMA TORENI

Aktas Holding Ailesi, Ramazan Bayrami dncesinde geleneksel bayramlasma toreninde bir araya
geldi. Bayramlasma toreninde, Aktas Holding Ust yonetimiyle birlikte tum ¢alisanlar hazir bulundu.

ktas Holding Ailesi, Ramazan
Bayrami oncesi geleneksel olarak
gerceklestirilen bayramlasma toreninde
bir araya geldi.
Birlik ve beraberlik ruhunun &n plana
¢iktigr bayramlasmada, Aktas Holding
st yonetimiyle birlikte tim calisanlar
hazir bulundu.
Bayramlasma toreniyle ilgili
aciklamalarda bulunan Aktas Holding
Yonetim Kurulu Onursal Baskani

Sahap Aktas, mibarek Ramazan ayinin
heyecanini tim coskusuyla paylastiklarini
belirtti.

Biiyiik aile vurgusu

Aktas Holding ailesinin ne kadar

buylk ve degerli oldugunu, boylesi
organizasyonlarda tekrardan
gordiklerini aktaran Aktas, tim
calisanlara aileleri ve yakinlariyla birlikte

huzurlu, saglikli ve seker tadinda bayram
gecirmelerini diledi.

Rahmet ve bereket ayi Ramazan’da,
dostluk ve kardeslik iliskilerinin en st
seviyeye ¢iktigini aktaran Aktas Holding
icra Kurulu Baskani iskender Ulusay da
bu biyik ailenin bir parcasi olmaktan
dolayi son derece mutlu oldugunu
belirterek, “Her giinimiiz, bayram
tadinda olsun. Herkese mutlu ve huzurlu
bir bayram diliyorum” dedi.
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AKTAS HOLDING FAMILY CELEBRATED

RAMADAN FEAST

Aktas Holding family met at the traditional bairam greetings ceremony before the Ramadan Bairam.

During the greetings, all employees were there together with Aktas Holding's senior management.

ktas Holding family met at the bairam
greetings held traditionally before the
Ramadan Bairam.

In the greetings where the spirit of unity
and togetherness came to the fore, all
employees were there together with Aktas
Holding's senior management.

Making statements about the bairam
greetings, the Aktas Holding Honorary
Board Chairman, Sahap Aktas stated
that they share the excitement of the

Blessed Ramadan month with all their
enthusiasm.

Emphasis on “Big family”

Aktas conveyed how great and valuable
the Aktas holding family is and what they
saw in such organizations again, and
wished all employees to have a peaceful,
healthy and sweet-tasting bairam with
their families and relatives.

Underlining that friendship and
brotherhood relations reach to the

highest level in Ramadan, the month

of mercy and blessings, Aktas Holding
Executive Board Chairman Iskender
Ulusay expressed that he was extremely
happy to be part of this great family,
said: "Every Day, let it be festive. | wish
everyone a happy and peaceful Bairam.”

13
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AKTAS HOLDING CALISANLARININ COCUKLARI 23
NiSAN ETKINLIKLERINDE DOYASIYA EGLENDI

Aktas Holding, 23 Nisan Ulusal Egemenlik ve Cocuk Bayrami dolayisiyla oldukca keyifli bir etkinlik
gerceklestirdi. Etkinlik kapsaminda ozel olarak hazirlanan bir dizi program ile ¢alisanlar ve
cocuklari doyasiya eglendi.

ktas Holding biinyesinde . { ‘
gerceklestirilen 23 Nisan Ulusal I8 \
Egemenlik ve Cocuk Bayrami etkinlikleri

ile calisanlar ve cocuklari keyifli bir giin
gecirdi.

Oldukca yogun bir katilimin oldugu
etkinlik kapsaminda birbirinden eglenceli
ve faydali bir dizi programa imza atan
Aktas Holding, cocuklaricin her yas
grubuna ayri, cesitli kitaplar hediye

etti. 0-14 yas grubundan ¢ocuklarin
bulundugu etkinlikte, cocuklar kendileri
icin 6zel olarak hazirlanan alanlarda
doyasiya eglendi.

3 farkli atolye calismasi

Sirketin gerceklestirdigi 3D yazici
atdlyesi, ahsap oyuncak atolyesi ve
robotik atdlye olmak lizere 3 birbirinden
glizel atolye ile cocuklar el ve motor
becerilerini hayal gicleri ile birlestirme
sansini yakaladi. Sisme balonlarda da
oldukca glizel vakit geciren cocuklarin
gozlerindeki mutluluk gorilmeye
degerdi.

Diger yandan eglenceli mizikler calan
bando esliginde ellerindeki balonlari
birakan cocuklar gokylziinde gorsel bir
sova da imza atti.

Fabrika turu diizenlendi

Oldukca keyifli gecen etkinlik kapsaminda
cocuklar icin fabrika turu da organize
edildi. Gezi ile gruplara ayrilan cocuklar,
ebeveynlerinin calistiklari bolimleri
yakindan tanima firsatini da yakalamis
oldu.

Etkinlikte Aktas Holding Yonetim
Kurulu Onursal Baskani $Sahap Aktas
da, cocuklarla bir araya gelerek onlarla
sohbet etti.

14
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CHILDREN OF AKTAS HOLDING EMPLOYEES HAD FUN
TO REPLETION DURING APRIL 23RD EVENTS

Aktas Holding conducted a very enjoyable event due to April 23rd National Sovereignty and
Children’s Day. Thanks to a number of programs specially prepared within the scope of the event,
the employees and their children had fun to repletion.

ith the April 23rd National

Sovereignty and Children’s Day
activities carried out within the body of
Aktas Holding, employees and children
had an enjoyable day.

Realizing a series of fun and useful
programs in the scope of the activity
with a very intense participation, Aktas
Holding presented various books to each
age group of children. At the event where
children from 0-14 age group took place,
children had fun to repletion in the areas
specially prepared for them.

3 different workshops

With 3 different workshops including a 3D
printer workshop, wooden toy workshop
and a robotic workshop, the children had
the chance to combine their manual and
motor skills with their imagination. The
happiness in the eyes of children who had
a good time in inflatable balloons was
worth seeing.

On the other hand, children who released
the balloons with the band playing the fun
music also created a visual show in the
sky.

Factory tour organized

Within the scope of this very enjoyable
event, a factory tour was organized for

the children. The children, who were
separated into groups, had the opportunity
to get to know the divisions where their
parents work.

At the event, Aktas Holding Honorary
President of the Board of Directors Sahap
Aktas also met with the children and
chatted with them.

15
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AKTAS HOLDING KARIYER FUARI’'NDA YERINI ALDI

Aktas Holding, Uludag Universitesi Kariyer Uygulama ve Arastirma Merkezi [KARMER) tarafindan
dizenlenen "Kariyer Ginleri Fuari'na katilarak, ogrencilerle bir araya geldi.

ktas Holding, 6grencilerle her firsatta

bir araya gelmeye devam ediyor.
Bu dogrultuda Uludag Universitesi
Kariyer Uygulama ve Arastirma Merkezi
(KARMER] tarafindan her yil diizenlenen
Kariyer Ginleri Fuari’'na katilan Aktas
Holding, 6grencilerden yogun ilgi gordu.
Prof. Dr. Mete Cengiz Kiltiir Merkezi ev
sahipliginde 3-4 Nisan tarihleri arasinda
gerceklestirilen fuarda, 6grenciler
firmayi yakindan tanima firsati buldu.
Fuar kapsaminda yapilan oturumlarda
insan kaynaklari uzmanlari 6grencilere
dogru CV hazirlama ve is basvurusu

hakkinda detayli bilgiler verirken, Aktas
Holding standinda 6grenciler firma
hakkinda bilgi sahibi oldu ve is ile staj
basvurusunda bulunma sansi yakalad:.

Genglere dnem veriyoruz

Yaklasik 50 firmanin katildig fuar
hakkinda aciklamalarda bulunan Aktas
Holding icra Kurulu Baskani iskender
Ulusay, fuarin oldukca basarili gectigini
soyledi.
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Sirket olarak genclere ve onlarin
gelecedine biylk onem verdiklerini
belirten Ulusay, “Her firsatta
dgrencilerimiz ile bir araya gelmeye
dzen gdsteriyoruz. Ozellikle bu tir
etkinlikler genclerimizin gelecedi icin
oldukca 6nemli. Universite ogrencileri
ve is diinyasi temsilcileri Kariyer Fuari
aracilii ile bir araya gelerek fikir
alisverisinde bulunabiliyor. Bu nedenle
6grenciler icin bu organizasyonlar biyiik
bir firsat” dedi.
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AKTAS HOLDING TOOK ITS PLACE IN CAREER FAIR

Aktas Holding came together with students by taking place in ‘Career Days Fair organized by
Uludag University Career Application and Research Center (KARMER)].

ktas Holding continues to meet

with students at every opportunity
it has. In this direction, Aktas Holding,
which took place in the ‘Career Days
Fair’ organized by the Uludag University
Career Application and Research Center
(KARMER), attracted great attention from
the students.

The exhibition was hosted by Prof. Dr.
Mete Cengiz Culture Center between April
3-4 and the students had the opportunity
to get to know the company closely.

In the sessions held during the fair,

human resources specialists gave
detailed information about correct CV
preparation and job application, while
students at Aktas Holding stand got
information about the company and
had the chance to apply for work and
internship.

Making statements about the fair which
was attended by nearly 50 firms, Aktas
Holding CEO Iskender Ulusay said that
the fair was quite successful.

Stating that they attach great importance
to young people and their future as a
company Ulusay said: “We take care

of our students at every opportunity.
Especially such activities are very
important for the future of our youth.
University students and business
representatives can meet and exchange
ideas through the Career Fair. Therefore,
these organizations are a great
opportunity for students.”
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AKTAS HOLDING YENILIKCi POWERTECH
URUNLERIYLE HANNOVER MESSE FUARI’NA KATILDI

Aktas Holding, ileri teknoloji ile gelistirdigi ve global pazarlara sundugu Powertech marka
endustriyel hortum drutnlerini, Almanya'nin ev sahipliginde dizenlenen ve dinyanin lider
Uluslararasi Sanayi ve Endustriyel Teknoloji Fuari olarak bilinen HANNOVER MESSE 2019 Fuari'nda
ziyaretcilerin begenisine sundu.

ktas Holding, biinyesinde barindirdi§i

markalarla diinyanin farkli
noktalarinda diizenlenen fuarlarda
basariyla yer almaya devam ediyor.

Bu kapsamda Aktas, Almanya’'nin ev
sahipliginde dizenlenen ve diinyanin
lider Uluslararasi Sanayi ve EndUstriyel
Teknoloji Fuari olarak bilinen HANNOVER
MESSE 2019 Fuari'na katildi.

1 -5 Nisan 2019 tarihlerinde diizenlenen
organizasyonda Aktas Holding, ileri
teknoloji ile gelistirdigi Powertech
markali endustriyel hortum drinlerini,
Hall 21, Stand E 36'da ziyaretcilerin
begenisine sundu.

Yogun ilgi
Bir yil suresince, katilimci firmalarin ve

ziyaretcilerin blyuk bir merakla bekledigi
fuarda Aktas Holding standina ilgi yogun

olurken, fuara dinyanin dort bir yanindan
gelen 200 binin Uzerinde ziyaretci katiim
gosterdi.

Uluslararasi Sanayi ve Endistriyel
Teknoloji Fuari, temel odak noktasi
olan “Entegre Endustri - Endustriyel
Zeka" ile Uretim ve enerji sistemlerinin
sayisallastirilmasina yonelik en yeni
vizyonlara ve teknolojilere kapsamli bir
bakis acisi saglamayi hedefliyor.
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AKTAS HOLDING TOOK PLACE IN HANNOVER MESSE
FAIR WITH ITS INNOVATIVE POWERTECH PRODUCTS

Aktas Holding introduced its Powertech brand industrial hose products, developed with advanced
technology and presented to the global markets, at the HANNOVER MESSE 2019 Fair, held in
Germany and known as the world’'s leading International Trade and Industrial Technology Fair.

J

ktas Holding continues to take place

In the fairs organized in different
locations around the world with the
brands it has under its roof.

Within this frame, Aktas took partin

the HANNOVER MESSE 2019 Fair, held

in Germany and known as the world’s
leading International Trade and Industrial
Technology Fair.

powertech

flexible technology

Industrial Hoses

flexible technology

In the organization held in 1-5 April, 2019,
Aktas Holding introduced its Powertech
branded industrial hose products
developed with advanced technology to
the fair visitors in Hall 21, Stand E 36.

In the fair which the exhibitors and
visitors were waiting with great curiosity
for one year, Aktas Holding stand
attracted a great deal of attention, and

more than 200 thousand visitors from all
over the world attended the fair.

The International Trade and Industrial
Technology Fair aims to provide a
comprehensive perspective to the most
advanced visions and technologies for
the digitization of production and energy
systems with its core focus, Integrated
Industrial - Industrial Intelligence.
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AKTAS HOLDING, SANATIN VE SANATGININ YANINDA

Aktas Holding, 'deger yaratma’ anlayisiyla toplumsal fayda saglayan calismalara destegini
surdurtyor. Sirket, Uludag Universitesi blnyesinde gerceklesen ve uinlid sanatcilar Michiko Date ile
Ilian Iliev'in katildigi San-Klarnet Oda Mizigi Workshop etkinligine sponsorluk desteginde bulundu.

Aktas Holding, llkemize sagladigi yiksek
katma degerin yani sira toplumsal fayda
saglayan kiltlrel calismalara destegini
de strduriyor.

Aktas Holding, Uludag Universitesi
biinyesinde gerceklesen ve tnli
sanatcilar Michiko Date ile Ilian Iliev'in
katildigi San-Klarnet Oda Mizigi
Workshop etkinligine sponsorluk
desteginde bulundu.

20-24 Mayis tarihlerinde gerceklesen
etkinlige, Uludag Universitesi Egitim
Fakultesi Glizel Sanatlar Egitimi Bolimu
Miizik Ogretmenligi Ana Bilim Dali ev
sahipligi yaparken, organizasyona Aktas
Holding'in yani sira Rumelisiad da destek
verdi.

Kiiltiirel calismalara katkimiz siirecek

Aktas Holding icra Kurulu Baskani
iskender Ulusay, sirketin kuruldugu
giinden bu yana toplumsal fayda ve
deger yaratma anlayisina gore hareket
ettigini belirterek, kiltlirel calismalara
desteklerinin siirecegini kaydetti.

Ozellikle editim, ogretim, kiltir, bilimsel
arastirma ve gelistirme ile cevre koruma
konularinda sirdirilebilir calismalar
yapan Aktas Egitim Vakfi'nin, bu tir
konularda son derece ilgili oldugunu
belirten Ulusay, vakif araciligiyla egitim
kurumlarina olan desteklerine de tim
hiziyla devam edeceklerini kaydetti.

SAN - KLARNET
0DAMGZIE) .. ﬁ“;@
WHHSHﬂF A g

_

—

3
-q

-

AKTAS HOLDING SUPPORTS THE

ART AND ARTIST

Aktas Holding continues its support for social benefits through
its ‘'value creation’ approach. The company sponsored the San-
Klernet Chamber Music Workshop event, which was held within
Uludag University and attended by famous artists Michiko date

and llian Iliev.

| n addition to the high added value it
provides to our country, Aktas Holding
continues to support the cultural
activities that benefit the community.

Aktas Holding sponsored the San-clarinet
Chamber Music Workshop event, which
was held within Uludag University and
attended by famous artists Michiko date
and Ilian Iliev.

Uludag University Faculty of Education,
Department of Fine Arts Education, Music
Teaching Program hosted the event which
took place on May 20-24, while Aktas
Holding and Rumelisiad gave support to
the organization.

Aktas Holding Chairman of Executive
Board Iskender Ulusay stated that the
company has acted in line with the
concept of creating social benefits and
value since the company was founded
and added that its support for cultural
studies will continue.

Stating that Aktas Education Foundation,
which conducts sustainable studies on
education, training, culture, scientific
research and development and
environmental protection, is extremely
concerned about such issues, Ulusay
said that they will continue their support
to educational institutions through the
foundation in full speed.
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i__SKENDER ULUSAY OSMANGAZi UNIVERSITESI
OGRENCILERIYLE BULUSTU

Aktas Holding Icra Kurulu Baskani Iskender Ulusay, Eskisehir Osmangazi Universitesi Iktisadi ve
Idari Bilimler Fakultesi Kariyer Merkezi tarafindan diizenlenen 14. Kariyer Gunleri'nde ogrencilerle

bulustu.

ktas Holding icra Kurulu Baskani

iskender Ulusay, gelecegimiz olan
ogrencilerle bulusmalarini siirdirdyor.
Ulusay, Eskisehir Osmangazi Universitesi
iktisadi ve idari Bilimler Fakiiltesi Kariyer
Merkezi tarafindan diizenlenen 14.
Kariyer Ginleri’'ne katildi.

Kariyer Merkezi tarafindan ogrencilerin
sevebilecekleri, bilgi ve yeteneklerini
kullanarak kendilerini gelistirebilecekleri
bir is bulmalarina yardimci olmak
amaciyla diizenlenen etkinlige, is
diinyasindaki énde gelen isimleri katildi.

Aktas Holding'i anlatti

Etkinlikte, 0grencilere is dinyasiyla ilgili
tecribelerini paylasan Ulusay, kariyer
planlamalarinda yardimci olacak faydali
bilgiler aktardi.

Ulusay ayrica, Aktas Holding'in bundan
80 yil 6nce kiclk bir atélye olarak
temelleri atildigi1 glinden bu yana adim
adim biiylyerek, sektoriinde diinyanin en
biytk markalarindan biri haline gelme
yolculugunu dgrencilerle paylasti.

Son derece keyifli gecen bulusmada
Ulusay, ogrencilerin merak ettikleri
sorulari yanitlamayi da ihmal etmezken,
interaktif sekilde gecen etkinligin
sonunda, organizasyona katkilarindan
dolayi Ulusay’a tesekkdir plaketi verildi.

ISKENDER ULUSAY MET WITH
STUDENTS OF OSMANGAZI
UNIVERSITY

Aktas Holding Chief Executive Officer Iskender Ulusay met with
the students at the T4th Career Days organized by the Career
Center of Eskisehir Osmangazi University Faculty of Economics

and Administrative Sciences.

ktas Holding Chief Executive Officer
Iskender Ulusay continues to meet
with the students who are our future.

Ulusay attended the 14th Career Days
organized by Career Center of Eskisehir
Osmangazi University Faculty of

Economics and Administrative Sciences.

The event was organized by the Career
Center to help students find a job

they can love and use to improve their
knowledge and skills. The event was
attended by prominent names in the
business world.

In the event, Ulusay shared his
experiences about the business world and
conveyed useful information to help them
in their career planning.

Ulusay also shared the success story

of Aktas Holding which has grown step
by step since the foundation of a small
workshop 80 years ago and has become
one of the biggest brands in the sector.

In a very pleasant meeting, Ulusay did
not neglect to answer the questions the
students were curious about and at the
end of the interactive event, a plaque of
appreciation was presented to Ulusay for
their contributions to the organization.
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TEKNOLOJI HARIKASI URUNLERIYLE AKTAS HOLDING
AUTOMECHANIKA iISTANBUL FUARI’'NDA SES GETIRDI

Aktas Holding, son teknoloji ile gelistirdigi ve dunyanin dort bir yanina ihrac ettigi yenilikci
Griinlerini, sektorin bolgedeki en bilylik bulusmasi olan Automechanika Istanbul Fuari’nda vitrine
cikardi. Fuar stresince yogun ilgi goren Aktas Holding, cok sayida yeni is baglantisina imza atmayi

da basardi.

ktas Holding, Ulkemizi ulusal ve

uluslararasi arenada en iyi sekilde
temsil etmeye devam ediyor. Firma, son
teknoloji ile gelistirdigi ve diinyanin dort
bir yanina ihrac ettigi yenilik¢i Griinlerini,
‘Turkiye'nin lider uluslararasi otomotiv
enddstrisi fuari” olan Automechanika
istanbul Fuari’'nda ziyaretcilerin
begenisine sundu.

4 -7 Nisan tarihlerinde diizenlenen
organizasyonda on binlerce katiimci bir
araya gelirken, Aktas Holding Salon 3,
C155 no’lu stantta ziyaretcilerini agirladi.
Aktas Holding fuar boyunca hem mevcut
miisterileriyle hem de potansiyel muisteri
adaylariyla verimli gérismelere imza atti

ve fuardan cok sayida yeni is baglantisiyla
donmeyi basardi.

Ulkemize ve sektdre katki saglamaya
devam edecegiz

Fuar hakkinda degerlendirmelerde
bulunan Aktas Holding icra Kurulu
Baskani iskender Ulusay, sirket olarak
son derece verimli ve basarili bir fuar
gecirdiklerini soyledi.

Ulusay, lilkemize ve sektore katki
saglamaya odaklandiklarini ifade
ederek, “Bagimsiz yedek parca
grubunda diinyanin en genis Uriin
gamina sahip olan sirketimiz,

AR-GE ve katma deger odakli Uriinlerle,
kiiresel rekabette Ulkemizi en iyi

sekilde temsil etmeye devam ediyor.
Automechanika istanbul Fuari da her yil
dizenli olarak katildigimiz ve sektoriin
gelisimine 6nemli katkilar saglayan

bir organizasyon. Fuarda sirketimize
gosterilen yogun ilgiden dolayi son
derece mutluyuz. Fuar siliresince pek
cok yeni is baglantisi kurmayi basardik.
80 yillik kokll bir sirket olarak, ileri
teknolojiye ve katma degere odaklanmayi
siirdirecegiz. Temel hedefimiz, kiiresel
dizeyde yakaladigimiz basari ivmesini
sirdurdlebilir kilarak, gelecekte
sirketimizi sektorin zirvesine tasimaktir”
dedi.
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AKTAS HOLDING MADE TREMENDOUS IMPACT
IN AUTOMECHANIKA ISTANBUL FAIR WITH ITS
TECHNOLOGICAL WONDER PRODUCTS

Aktas Holding showcased its innovative products developed with the latest technology and exported
to all parts of the world in the Automechanika Istanbul Fair, the biggest meeting of the sector in the
region. Aktas Holding attracted great attention during the fair and managed to undersign many new
business connections.

ktas Holding continues to represent

our country in the national and
international arena in the best way.
The company showcased its innovative
products, developed with the latest
technology and exported to the four
corners of the world, in Automechanika
Istanbul Fair; the Turkey’s leading
international trade fair of the automotive
industry.

Tens of thousands of participants came
together in the organization held on April
4 to 7, and Aktas Holding welcomed its
visitors at Hall 3, C155. Throughout the
fair, Aktas Holding conducted productive
meetings with both its existing customers

and potential prospects and managed to
return from the fair with a number of new
business contacts.

Making evaluations about the fair, Aktas
Holding Chief Executive Officer Iskender
Ulusay said that as a company they had a
very beneficial and successful fair.
Expressing that they focus on contributing
to our country and sector, Ulusay said:
“With the world's largest product range

in the group of independent spare parts,
our company continues to represent

our country in the best way in global

competition with R&D and value-added
products. Automechanika Istanbul Fair

is an organization that we participate
regularly every year and contribute to

the development of the sector. We are
extremely pleased with the intense
interest paid to our company at the fair.
During the exhibition we have managed to
establish many new business connections.
As a long-established company with

80 years, we will continue to focus on
advanced technology and added value.
Our main goal is to bring our company

to the top of the sector in the future by
making the success acceleration we have
achieved at the global level sustainable.”
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AKTAS HOLDING’DEN
INSAN YONETIMI ZiIRVESI’NE DESTEK

Aktas Holding, TUrkiye Insan Yonetimi Dernegi (PERYON] Guney Marmara Subesi tarafindan bu yil
17'incisi dizenlenen Insan Kaynaklari Zirvesi'nde, 2 farkli oturuma sponsorluk desteginde bulundu.

ktas Holding, kent ve iilke capinda
diizenlenen cesitli organizasyonlarda
adindan soz ettirmeye devam ediyor.

Tiirkiye insan Yonetimi Dernegi (PERYON])
Glney Marmara Subesi tarafindan bu yil
17’incisi diizenlenen insan Kaynaklari
Zirvesi’'nde Aktas Holding, 2 farkli
oturuma sponsor oldu.

Tiirkiye'nin gérme engelli ilk dagcisi ve
Milli Atleti Necdet Turhan’in “iginizdeki
Zirveye Cikin” baslikli oturumuna
sponsor olan Aktas Holding, ayni
zamanda Milli Atlet Kemal Ozdemir’in
“Hayata Kos” baslikli oturumuna da
sponsorluk destedi verdi.

“Kultirin Sesini Dinle” ana temasiyla
25-26 Nisan 2019 tarihlerinde
gerceklestirilecek olan organizasyona,
Merinos Atatiirk Kongre ve Kiiltir
Merkezi ev sahipligi yapti.

Konusmacilara plaket

Oturumlarin sonrasinda ise Aktas
Holding adina Mali isler Miidiiri Sabriye
Arslan, Milli Atlet Kemal Ozdemir’e;
insan Kaynaklari ve Kurumsal iletisim
Grup Yoneticisi Oylum Oztiirk Erdem ise
Tiirkiye'nin Gérme Engelli itk Dagcisi ve
Milli Atleti Necdet Turhan’a, programa
katkilarindan dolayi plaket takdim etti.

Oturumun ikinci gliniinde de
organizasyona verdigi desteklerden otiri
Aktas Holding'e tesekkdir plaketi verildi.

ADIENT

Plaketi sirket adina icra Kurulu Baskani e
iskender Ulusay teslim alirken, ayni
zamanda PERYON Giiney Marmara
Subesi tarafindan, Yesil Kent Nilifer’in
sirdirdigu agaclandirma kampanyasina
Aktas Holding adina bagis yapildigina dair
belge de Ulusay'a takdim edildi.
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AKTAS HOLDING SUPPORTED HUMAN ENGINEERING
SUMMIT

Aktas Holding gave its supports as sponsorship to 2 different sessions in ‘"Human Resources
Summit’, the 17th of which was held this year by Human Engineering Association of Turkey
(PERYON] - South Marmara Branch.

ktas Holding continues to make

a name for itself in various
organizations organized around the city
and country.

Aktas Holding became sponsor of 2
different sessions in ‘Human Resources
Summit’, the 17th of which was held this
year by Human Engineering Association
of Turkey (PERYON) - South Marmara
Branch.

Aktas Holding became the sponsor

the session titled “Climb Your Inner
Summit” by the First Visually Impaired
first mountaineer of Turkey and the
National Athlete Necdet Turhan and gave
sponsorship support to the session "Run
to the Life” by National Athlete Kemal
Ozdemir.

Merinos Ataturk Congress and Culture
Center hosted the organization which was
held on 25-26 April 2019 with the main
theme; “Listen to the Voice of Culture”.

Plaque to the speakers

After the sessions, on behalf of Aktas
Holding, Financial Affairs Manager
Sabriye Arslan presented a plaque

to National Athlete Kemal Ozdemir;
Human Resources and Corporate

Communications Group Manager Oylum

Ozturk Erdem to the First Visually - i 11 ‘NSA“
Impaired first mountaineer of Turkey and ' I .-

the National Athlete Necdet Turhan for T = \
their contribution to the program. i ! . !

On the second day of the session, A = = . i

Thank You Plaque was presented to Aktas - iy ' Zle Es B“
Holding for its support to the organization. - e iy A ET [

Iskender Ulusay received the plaque

on behalf of the company, while the

South Marmara Branch of PERYON also
presented a donation campaign document
to Aktas Holding for forestation campaign
conducted by the Green City Nilufer.

25



26

aktas news

AKTAS HOLDING’DEN ULUDAG EKONOMI ZIRVESI’NE
SPONSORLUK DESTEGI

Sektortn dinyadaki en onemli aktorlerinden biri olan Aktas Holding, Turkiye'nin en biytk is ve
ekonomi bulusmasi Uludag Ekonomi Zirvesi'ne sponsorluk desteginde bulundu.
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Sekt'dr[]n diinyadaki en dnemli
aktorlerinden biri olan Aktas

Holding, llkemizde ve diinya genelinde
diizenlenen ¢esitli organizasyonlara katki
saglamaya devam ediyor.

Aktas Holding, Turkiye'nin en biyuk is
ve ekonomi bulusmasi Uludag Ekonomi
Zirvesi'ne sponsorluk desteginde
bulundu.

Tirkiye ekonomisine yon veren isimlerin
katilimiyla bu yil 8'incisi diizenlenen
zirvede, ekonominin buglini ve gelecegi
konusuldu.

Aktas Holding, diizenlenen zirveye
etkinlik sponsoru olarak destek verirken,
katilimcilardan da dvgii dolu mesajlar
ald.

Ulusay, Aktas Holding'i anlatti

Aktas Holding'in sponsorluk destegi
verdigi Uludag Ekonomi Zirvesi’'nde, Aktas
Holding icra Kurulu Baskani iskender
Ulusay da katilimcilara, Aktas Holding'in
global diizeydeki genis yapilanmasindan
bahsederek, sirketin ileriye donik
hedeflerini paylasti.

Dizenlenen organizasyon, ulusal basinda
da genis yanki buldu.
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AKTAS HOLDING PROVIDED SUPPORT WITH ITS
SPONSORSHIP TO ULUDAG ECONOMY SUMMIT

Being one of the most important actors of the sector in the world, Aktas Holding provided support
with its sponsorship to Uludag Economy Summit; Turkey's largest business and economy meeting.

Bemg one of the most important actors
of the sector in the world, Aktas
Holding continues to contribute to various
organizations organized in our country
and around the world.

Aktas Holding provided support with its
sponsorship to Uludag Economy Summit;
Turkey’s largest business and economy
meeting.

ZIRVE'YE

HOS GELDINIZ

With the participation of well-known
names directing Turkey’s economy, in the
summit, 8th of which was held this year,
today and the future of economy was
discussed.

Aktas Holding supported the summit
as an event sponsor and received
complimentary messages from the
participants.

At the Uludag Economy Summit,
sponsored by Aktas Holding, Aktas
Holding Chief Executive Officer Iskender
Ulusay shared the company’'s forward-
looking objectives by mentioning Aktas
Holding's extensive structuring at the
global level.

This organization had a great place in
national press.

27



28

aktas news

OYLUM ERDEM, OGRENCILERE BASARIYA ULASMANIN
YOLLARINI ANLATTI

Aktas Holding'in Insan Kaynaklari ve Kurumsal iletisim Grup Yéneticisi Oylum Oztiirk Erdem, Yalova
Universitesi Isletme Kullibi tarafindan diizenlenen "APEX 19 Kariyer Zirvesi'ne” konusmaci olarak
katild.

ktas Holding, gelecegimiz olan
ogrencilerle farkli platformlarda
bulusmaya devam ediyor.

Aktas Holding'in insan Kaynaklari ve
Kurumsal iletisim Grup Yoneticisi Oylum
Oztiirk Erdem, Yalova Universitesi
isletme Kuliibii tarafindan diizenlenen
“APEX'19 Kariyer Zirvesi'nde” konusmaci
olarak yer aldu.
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Alaninda uzman isimlerin bilgi ve
deneyimlerini paylastigi zirvede Erdem,
ogrencilerle mesleki tecriibelerini
paylasti.

is hayatina hazirlanmadan 6nce neler
yapilmasi gerektigini ve kendini gelistirme
yontemlerini 6grencilere aktaran

Erdem keyifli bir soylesiye imza atarken,
interaktif sekilde gerceklesen bulusmada

=

ogrencilerin merak ettikleri sorulari
yanitlamayi da ihmal etmedi.

Soylesinin sonunda ise Yalova
Universitesi Isletme Kuliibii Baskani
Selin Kili¢ ve Baskan Yardimcisi Bilge
Giindogdu tarafindan, organizasyona
katkilarindan dolayi Erdem’e, kendisi icin
hazirlanmis fidan bagis belgesi takdim
edildi.
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OYLUM ERDEM TOLD THE PATH TO
SUCCESS TO STUDENTS

Oylum Ozturk Erdem, Aktas Holding Human Resources and Corporate Communication Group
Manager, took part in the ‘APEX"19 Career Summit organized by Yalova University Business Club as

a speaker.

bu

ktas Holding continues to meet with
students, who are our future, in
different platforms.

Oylum Oztiirk Erdem, Aktas Holding
Human Resources and Corporate
Communication Group Manager, took part
in the '"APEX"19 Career Summit organized
by Yalova University Business Club as a
speaker.

At the summit where professionals
shares their knowledge and experiences,
Erdem shared her professional
experiences with the students.

Talking about what to do before preparing
for business life and how to improve

the self, Erdem performed a pleasant
interview with the students, and also
answered the questions students were

curious about at the interactive meeting.
At the end of the interview, Selin Kilic,
President of the Yalova University
Business Club, and Vice President Bilge
Gundogdu presented a sapling donation
certificate to Erdem for her contributions
to the organization.
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TECHNO AKTAS PLOVDIV TEKNIK UNIVERSITESI
OGRENCILERIYLE BULUSTU

Aktas Holding'in Bulgaristan'daki tretim Ussu Techno Aktas, bélgedeki sosyal sorumluluk
calismalarini tum hiziyla surduriyor. Kendilerine gelen davet sonrasi Plovdiv Teknik Universitesi'ne

giden Techno Aktas calisanlari, okulun “Ulastirma Donanimlari ve Teknolojileri” bolimiindeki
ogrencilere sirketi tanitti.

ktas Holding'in Bulgaristan'daki

Uretim Ussi Techno Aktas, bolgedeki
sosyal sorumluluk ¢alismalarini tim
hiziyla stirdiiriyor.

25.03.2019 tarihinde, Plovdiv Teknik
Universitesi'nden gelen daveti sonrasinda
harekete gecen Techno Aktas, okuldaki
“Ulastirma Donanimlari ve Teknolojileri”
bolimindeki 6grencilerle bulustu.
Techno Aktas adina iletisim Uzmani
Nefize Ristem ve Kalite Uzmani Denis
Redzheboy, 6grencilere sirketi ve is
diinyasinda kendilerini bekleyen siregleri
anlatt.

Ogrenciler Techno Aktas’a davet edildi

Ziyarette, Techno Aktas sunumundan
sonra, 6grenciler staj programlari

ve sirketteki miihendislik gelistirme
firsatlari hakkinda bilgi almak icin agik
standi ziyaret etti.

Bulusmada 6grencilere, “Sirketimiz
ozellikle Plovdiv Teknik Universitesi'nden
gelen 6grenciler icin kolay erisim olanagi
sunuyor” seklinde klclk bir saka yapilsa
da bu sakanin aslinda, égrencilerin

Techno Aktas’i ziyaret etmeleri ve korik
tretimi hakkinda bilgi almalari icin bir
davet oldugunu da ekledi.

Bilyiik firmalar katildi

Ote yandan okuldan gelen davette,
otomobil parcalari treten ve davet
edilen firmalar arasinda Skoda, PIMK,
Balkancar Record, Sin Cars, Jeep
Mercedes Benz, Odelo Farba, Hebros
Bus, Kopsis Trans gibi markalar da yer
ald.



aktas news

TECHNO AKTAS GOT TOGETHER WITH STUDENTS OF
PLOVDIV TECHNICAL UNIVERSITY

Techno Aktas, the Aktas Holding production base in Bulgaria, continues its social responsibility
activities in the region at full speed. Techno Aktas employees visiting Plovdiv Technical University
upon their invitation, introduced the company to the students in the “Transportation Equipment and
Technologies™ department.

echno Aktas, Aktas Holding production

base in Bulgaria, continues its social
responsibility activities in the region at full
speed.

On 25.03.2019, Techno Aktas got together
with students of “Transportation
Equipment and Technologies” department
in the school upon the invitation coming
from Plovdiv Technical University.

On behalf of Techno Aktas,
Communication Expert Nefize Rustem
and Quality Expert Denis Redzhebov
shared information about the company

with the students and told them the
up-coming processes that they might
witness in the business world.

In the visit, after the presentation by
Techno Aktas students visited the

open stand to learn about internship
programs and engineering development
opportunities at the company.

A joke is made; “Our Company provides
easy access for students of Plovdiv
Technical University”; and then said that
this joke was a kind of invitation for them

to visit Techno Aktas and to learn about
the production of the bellows.

On the other hand, brands such as Skoda,
PIMK, Balkancar Record, Sin Cars, Jeep
Mercedes Benz, Odelo Farba, Hebros
Bus and Kopsis Trans were also among
the automobile parts manufacturing
companies that are invited to the visit.

31



32

aktas news

TECHNO AKTAS, 8. ULUSLARARASI KLASIK OTOMOBIL
RALLISI’'NE SPONSOR OLDU

Techno Aktas, bolgede gerceklesen cesitli organizasyonlara destek olmayi stirddrtyor. Bu
dogrultuda sirket, 8. Uluslararasi Retro ve Klasik Otomobilleri Rallisi'ne (MARITSA] sponsorluk
destedinde bulundu.

ktas Holding'in Bulgaristan'daki

yapilanmasi Techno Aktas, bolgede
gerceklesen cesitli organizasyonlara
destek olmaya devam ediyor.

Techno Aktas bu kapsamda, 8'incisi
dizenlenen Uluslararasi Retro ve
Klasik Otomobil Rallisi'ne (MARITSA]
sponsorluk desteginde bulundu.

17-19 Mayis tarihlerinde gergeklesen
organizasyonda, Haskova'ya bagli ilce
Belediye Baskani Miimiin iskender,
Aktas Holding Yonetim Kurulu Onursal
Baskani Sahap Aktas’in sahibi oldugu
ve etkinlikteki en gosterisli arac olarak
gosterilen 1969 model Austin-Healey
Sprite model arac i¢in Aktas’a onursal
kupa odulu verdi.

Plovdiv'deki etkinlikte, Tirkiye
Baskonsolosu Hiseyin Ergani de
katilimlarindan ve organizasyona
desteklerinden dolayl Sahap Aktas'a
tesekkdr etti.

Ote yandan, bu yil etkinlikte toplam 42
araba yer alirken, Techno Aktas da 8
yildan bu yana oldugu gibi organizasyona
destegini srdiruyor.
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TECHNO AKTAS SPONSORED 8. INTERNATIONAL
VINTAGE CAR RALLY

Techno Aktas continues to support various organizations in the region. In line with this, the company
sponsored the 8. International Retro and Vintage Cars Rally (MARITSA).

ktas Holding Structuring in Bulgaria,
Techno Aktas continues to support
various organizations in the region.

In this context, Techno Aktas sponsored
the 8. International Retro and Vintage
Cars Rally (MARITSA).

In the event that took place on May 17-19,
Mumun Iskender the mayor connected

to Haskova gave Aktas the honorary
trophy for the 1969 model Austin-Healey
Sprite model car owned by Aktas Holding
Honorary Board Chairman Sahap Aktas
and which was shown as the most
flamboyant vehicle in the event.

At the event in Plovdiy, Turkish Consul
General Huseyin Ergani thanked Sahap
Aktas for their participation and their
support to the organization.

On the other hand, 42 cars were included
in the event this year, and Techno Aktas
has been supporting the organization for
8 years.
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SOSYALLESEREK ILETISIM KURMAK
MARKA VE SIRKET KULTURUNDE YENI MEDYA

Geleneksel iletisim kanallari, yeri yeni platformlara birakiyor. Yalnizca erisim olusturmayi saglayan
kanallarin yerinde, hedef kitlenin yorum yaptidi, dogru ya da yanlis elde ettigi istihbarati bir anda
milyonlarla paylasabildigi yeni medyalar var.

Kisaca sosyal medya olarak tanimlanan bu yeni medya ve kanal yapilanmasinda, sinirlar ve kurallar
surekli evrim geciriyor. Stratejiyi ve icerigi lyi yonetemeyen markalar icin sosyal medyada gelecek
yok. Cunkd bu yeni medyalarin habitati oldukca vahsi. Isveren markasi olabilmek i¢cin de son derece

etkili.

Peki neden sosyal medya?

e Arastirmalar gosteriyor ki; dijitallesme evresinin 6n asamasinda sosyal
medyayi etkin, nitelikli kullanan markalar pazarlama kanalinda rakiplerine
gore % 40-50 oraninda daha hizli biyuyor.
¢ Seffaflastirma etkisi de bulunan sosyal medya; is kazasi, misteri geri
j donisleri- yorumlari, finansal ve yonetimsel krizler gibi olaganistu
acebook’un tek basina oldugu yillarda isler ¢ durumlarda, siirecin daha hizli, saglikli ve ilk agizdan yonetilmesini
daha kolaydi. Sosyal medyayr kurumsal sirket © sagliyor.
kiltdru ve iletisim yonetimi icinde kullanmak cok @
da zaruri degildi. Twitter’i, LinkedIn, Instagram,
Snapchat , WhatApp, Tumblr ve Pinterest takip
etti. Daha da var! Ortaya ¢ikan her sosyal
medya platformu; varolus sebebini netlestirmek,

e Gunlimuzde markalar yoniinden cok onemli deder arz eden, nitelikli
personel gruplarinin belki de etkilesime en acik olani Y kusagi, sosyal
medyayi olmasi gerektigi gibi kullanan markalari daha sempatik buluyor.
Hatta ve hatta bu sirketleri “calismak istedigi, hedef marka” olarak goriyor.

dolayisiyla kullanicilarini biiyiitmek ve konsolide Bu tarafiyla sosyal medya isveren markasi olabilmenin en efektif kanali.
edebilmek icin farklilasti. Yeni medyalarin : ¢ Sosyal medya iyi kullanildiginda geleneksel pazarlama iletisim
bazilari is diinyasina odaklanirken, bazilari da : kanallarinda olusan biitcelerin optimize edilmesini, kiicilmesini tesis
anin olumsuzliglnd fotograflarla zamana not ediyor.

dismeye donistirdd. Bugiin neredeyse irili i e Hedef kitlenin daha net taninmasini, beklenti ve memnuniyet

ufakli, dinyanin dort bir yanindaki ylizbinlerce
sirket, sosyal medyayi kurumsal iletisim ve
pazarlama stratejisinin ayrilmaz bir parcasi
olarak goriyor!

diizeyleriyle, sirketin toplum zihninde ifade ettigi anlamin ¢ok daha reel
olcimlenmesini garanti ediyor.

e Hedef kitle veya toplumla daha samimi iliski - iletisim yonetebilmenin
onund agiyor.
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COMMUNICATION BY SOCIALIZING
NEW MEDIA IN BRAND AND COMPANY CULTURE

Traditional communication channels are being replaced by new platforms. Instead of channels that only
allow access, there emerged new media where the target audience can make comment and instantly
share any information, whether true or untrue, with millions of people.

Boundaries and rules are constantly evolving in this new media and channel structure, which is defined
as social media in short. There is no future on social media for brands that cannot manage strategy and
content well. Because the habitat of these new media is quite wild. It is also very effective for the employ-

er branding.

¥

4

In the years when Facebook was the only social
media network, things were easier. Using social
media in corporate culture and communication
management was not essential. Twitter was
followed by LinkedIn, Instagram, Snapchat,
WhatApp, Tumblr and Pinterest. There's even
more! Every emerging social media platform has
differentiated in order to clarify the reason for its
existence and therefore to grow and consolidate
its users. Some of the new media focused on the
business world, while others transformed the
immortality of the moment with photographs.
Today, hundreds of thousands of companies
around the world, whether large and small, see
social media as an integral part of their corporate
communication and marketing strategy!

- s

Why social media?

e Researches show that brands that use social media effectively and
efficiently in the preliminary stages of the digitalization grow 40-50% faster
than their competitors in the marketing channel.

e Social media, which also has a transparency effect, enables the process
to be managed faster, healthier and first-hand in situations such as work
accidents, customer feedback and customer comments, and financial and
administrative crises.

e Today, the Y generation, which is the most open to interaction among
qualified personnel groups and which is attached great importance

by brands, finds brands that use social media as they should more
sympathetic. They even see these brands as their ideal place to work. For
this reason, social media is the most effective channel for the employer
branding.

e When social media is used well, it ensures that budgets created in
traditional marketing communication channels are optimized and reduced.
e |t ensures that the target audience is recognized more clearly, and with
clearly-defined levels of expectations and satisfaction, the perception of
the company in public is much more accurately measured.

e |t paves the way for more intimate relationships and communication with
the target audience or society.



36

aktas news

Peki nasil yonetmeli?

e Tekrara dismemek, sosyal medyanin
ruhuna uygun kimligi sahiplenmek,

en dnemlisi dirist olmak; ana kural.
Markalarin, sirketlerin 6nce su soruya
yanit bulmalari gerekiyor. “Sosyal
medya stratejisi sonucu olusturulan
sosyal medya kimligi ile genel iletisim
stratejisi neticesinde olusan mesajlar
ve yaratilmaya calisilan algilar butind
paralel olacak mi?” Bu durumu su
sekilde de izah etmek mimkdn! Ornegin;
agir veya hafif sanayide tretim yapan
bir sirket, inovasyon ya da ihracatta
yakaladigi basariyi facebook hesabinda
paylasip, ardindan twitter veya LinkedIn
hesabina ayni icerikle tasidiginda hic
beklemedigi bir tepkiyle karsilasabiliyor.
Sirketin daha dnce giindeme gelmis,

—

fakat yonetilmemis ¢evre ve ¢alisan
politikalarina doniik ayak izleri, cok ciddi
bir krize, sosyal medya platformlarinda
hizla yayilan bir itibar kaybina
donisebiliyor.

¢ “Onemli mi, 6nemsiz mi?”
degerlendirmesine girmeden, sosyal
medyada ydneltilmis bir soru veya
yorumu, en hizli ve en net bicimiyle
yanitlamak ikinci temel kural. Ciinki
sorulara yanit vermeyen, yorumlara
aciklama getirmeyen marka veya
sirketler, sosyal medya habitatinda
6zensiz bulunuyor. Bunun disindaki
tum stratejiler sirket politikasi ve
olusturulmak istenen algiyla alakali.
Cunkil sosyal medyanin kesin kurallari
olmadigini herkes biliyor.

— N ‘

Sosyal medyada “isveren
markasi olabilmenin”
pratikleri nasil
isletilmeli?

e Sirket kiltirinidzi anlatin:
isletme icindeki giiven, isbirligi,
takim ruhu, calisanlar arasindaki
seviyeli ve gelisime acik iletisim
anlatilmaya degderdir. Clinkd blyik
sirket olabilmek once bu kiiltlre
sahip olmakla baslar.

e ise alim ilkelerinizi paylasin:

Bir sirketin seffaf kurallara sahip,
bilgiyi ve liyakati odullendiren,
calisanlarinin editim ve gelisimini
onemseyen ciddi bir'sirket olarak
algilanmasi oldukca 6nemlidir.

Bu sebeple ise alim sartlarinin
olusturulmasi ve paylasilmasi
gereklidir. Bu diizenli araliklarla her
pozisyon icin yapilmalidir.

e Takdir ve basarilari one ¢ikartin:
Dogal olan basariyi paylasmak, her
zaman en iddiali olanin icinde yer
almaktir. idealleri olan bir calisanin
penceresinden bakildiinda bundan
daha dogal bir durum da yoktur.

Bu yiizden sirketin aldigi her 6dil,
sertifika ve basari, calisanlara
verilen dodiller paylasilmayi
hakkeder.

¢ Personel deneyimlerini anlatin :
Sirket icinde calisanlarin kurumla
alakali anlatilari, tim iletisim
faaliyetlerinden daha ikna edici
ve samimidir. Bu ylizden calisan
hikayeleri ve referanslari one
¢itkartilmalidir.

e isletmenizi gosterin : Cogu calisan
duvarlarin, pencerelerin ardindaki
is yerlerini merak eder. Asil 6nemli
olan is yerindeki olumlu ve yliksek
enerjiyi gosterecek fotograf ve
videolari paylasmaktir.

e Sirket faaliyetlerini gosterin:
Sirketlerin diizenledigi fuarlar,
imalat stireclerinin renkli ve
farklilik tasiyan bolimleri, kurum
ici egitimler, calisanlar icin
diizenlenen kutlama ve partiler,
sirketlerin is gelistirme ve cevre
politikalari, takdir toplayan, motive
eden, 6zendiren faaliyetlerdir.
Satin alinmaya hazirdir ve prestij
kazandirir.
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How must the practices
of being an employer
branding be implemented
in social media?

e Describe your company culture:
Trust, collaboration, team spirit,
level of communication between
employees and open to development
are worth telling. Because being a
big company first starts with having
such a culture.

e Share your recruitment principles:
It is very important that a company
is perceived as a serious company
that has transparent rules, rewards
knowledge and merit, and cares
about the training and development
of its employees. Therefore, it is
necessary to establish and share the
recruitment conditions. This must
be done for each position at regular
intervals.

e Appreciate commitment and
success: Sharing success is a
natural part of teamwork and a
requirement to be ambitious in its
field of activity. There is nothing
more natural than this when looked
from the viewpoint of an employee.
Therefore, every award, certificate
and achievement received by the
company deserves to be shared.

e Share personnel experiences:
Company-related narratives of the
employees within the company

are more convincing and sincere
than all communication activities.
Therefore, employee narratives and
references must be highlighted.

e Show your business: Most
employees wonder about workplaces
behind walls and windows. The
important thing is to share photos
and videos that show the positive
and high energy in the workptace,

e Show company activities: Fairs
organized by companies, cotosful
and diverse parts-of manufacturing
processes, in-house trainings,
celebrations and parties for
employees, business development
and environmental policies of
companies are activities that

are appreciative, motivating and
encouraging. They motivate buyers
to buy the*product and bring
prestige.

e The main rule is not to repeat oneself,
to embrace the identity appropriate to
the spirit of social media, and most
importantly to be honest. Brands and
companies must first find the answer
to this question. Will the social media
identity formed as a result of the social
media strategy and the messages and
perceptions created as a result of the
overall communication strategy be
parallel? To be clearer, for example,
when a company engaged in production
in heavy or light industry, shares the
success it achieves in innovation or
export on its Facebook account and then
carries the same content to its Twitter
or LinkedlIn account, it may encounter

an unexpected reaction. The footsteps
of the company’s earlier unmanaged
environment and employee policies
may turn into a very serious crisis and a
rapid loss of reputation on social media
platforms.

* The second basic rule is to answer a
question or comment, whether deemed
important or not important, on social
media in the fastest and clearest way.
Because brands or companies that do
not answer questions and do not provide
explanations for comments are found

to be inattentive in the social media
habitat. All other strategies are related to
company policy and perception. Because
everyone knows that social media has no
strict rules.
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DUYGUSAL BAG iLE BAGLANACAK SIiRKETLERDEN

MiSiNiz, YOKSA...

lse alim siirecinden calisma kosullarinin belirlenmesine kadar her asamada, calisani gézeten, per-
sonel adina pozitif ayrimcilik yapan, ortak akla saygi duyan, adil davranan ve daha fazlasini onemse-
yen, calisani slogandan ote en degerli kaynagi sayan bir sirket dustuntn! Bu tarz calisma kosullarini
deneyimlemek bir yana bu vaatleri duymak bile keyifli degil mi?

Global marka havuzunun yizde 80'I, yukarida ifade edilen kavramlari yaklasik 15 yildir; calisanlari
adina sistematik olarak uyguluyor. Zira gun gectikce sertlesen rekabet arenasinda, tum otomasyon,
sifir hata, sanayi 4.0 kavramlarina karsin en énemli unsur insan. Asil dnemli nokta isveren marka-
si olmayi kabul etmek ve uygulamak. Ne tek basina iyi maas, ne de ideal calisma kosullari yeterli

olmuyor.

0’lryillarin basinda ortaya ¢ikan yeni

nesil yonetisim felsefelerinden biri
isveren markasi olmak. Temel olarak
“calisilabilecek en iyi sirket” algisini
temsil ediyor. Guglu, rekabet edebilen,
kendini zamanin kosullarina gore
yenileyebilen, hep lider kalabilen sirket
kavramini da ruhunda barindiriyor.
Yizyilimizin en biylk pazarlama ve
is gelistirme gurularindan biri olarak
kabul edilen Simon Barrow'un ortaya
attigi bu kavram, diinyada “calisan
markasi” adiyla da uygulaniyor. Birbiri
icinde bitlnlik tasiyan bircok siirecle
yonetiliyor. Global marka disiplininin
neredeyse ayrilmaz bir parcasi.

Neden calisan odakli?

Siki rekabet ve yenilikgi fikirler gosteriyor
ki; buylk basarilar beyin giiciyle
kazaniliyor. Bu gercek cok net bicimde
ortada dururken, sirketlerin yetenekli
insanlari kendilerine cekmek ve duygusal
bag ile baglanmalarini istemeleri,

son derece normal bir sonug. isveren
markasi kavrami calisanlarin sirketlerini
sahiplenmelerini, sorumluluk ve inisiyatif
almalarini, icinde bulunduklari yapinin
her katmaninda hedeflere bagli kalarak,
hiir iradeleriyle katki sunmalarini

ve savunmalarini da kapsiyor. Bu ise
calisan ve personel lehine olusturulmus
is kosullariyla mimkin kilinabiliyor.
Calisana, piyasa ortalamalarinin lizerinde
Ucret politikasi uygulamak tek basina
yeterli degil. Bunun yaninda ¢calisma
kosullarini iyilestirmek, diislincelerine
onem vermek, onerilerini hayata
gecirmek, adil davranmak, gelisimine
katki sunmak, kariyer yolculugunda
oninl acmak, isveren markasi
olabilmenin olmazsa olmazlarindan...

Ydzyilimizin en buyUk
pazarlama ve is gelistirme
gurularindan biri olarak
kabul edilen Simon
Barrow'un ortaya attigi
isveren markasi kavrami,
dinyada “calisan markas!”
adiyla da uygulaniyor.
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AREYOUACOMPANYTOBEENGAGED
WITH EMOTIONAL BONDS? OR....

Just think of a company that cares and makes positive discrimination to the advantage of employees,
respects the common reason, is fair towards its employees from the recruitment process to the
determination of working conditions, and deems them as their most important source, not paying
lip service for their discourse. Is it not pleasant to hear these promises, let alone experiencing such

working conditions?

80 percent of the global brands have been applying the above-mentioned concepts for 15 years on a
systematic basis. Because, in the competition arena which is getting harder day by day, despite the
importance of such concepts as automation, zero defect, industry 4.0, the human being is still the
most important factor. The main point is to accept to be an employer brand and put into practice the
necessary requirements. Neither a good salary nor ideal working conditions are sufficient.

The concept of
“employer branding”,
put forward by Simon
Barrow, considered

one of the biggest
marketing and business
development gurus

of our century, is also
known as the “employee
branding”.

"

One of the new generation
governance philosophies

that emerged in the early i
90s is to become an

employer brand. It basically : {
represents the perception '
of the “best company to

work for”. It also embodies )
the concept of a company

that is able to compete,

renew itself according to

the conditions of the time )
and remain a leader. This )
concept, put forward by

Simon Barrow, considered

one of the biggest

marketing and business {

development gurus of our

century, is also known as

the “employee branding”. It is governed by
many processes that integrate each other.
It is an integral part of the global brand
discipline.

Why is it employee-oriented?

Intense competition and innovative

ideas show that great achievements

are achieved with brain power. This is

an undeniable fact and it is perfectly
normal for companies to want to attract
talented people and ask them to be
engaged with their companies with
emotional bonds. The concept of employer
branding includes employees’ sense of
engagement with their companies, taking
responsibility and initiative, adhering

to the corporate targets within the
company, contributing and defending their
companies with their free will. This can
be made possible by working conditions
created in favor of employees and staff.
Paying employees above market averages
is not enough alone. The sine qua non

Personal
Branding

requirements of being an employer brand
is to improve their working conditions,

to give importance to their thoughts, to
implement their suggestions, to act fairly,
to contribute to their development and to
facilitate their career journey. The concept
of employer branding, which has become
a company culture under the same
guidance with the brand management
discipline in recent years, has many
applications. As a matter of fact, organizing
surprise birthday parties for employees,
creating motivational dinners and
recreational organizations does not alone
guarantee to be an employer brand; every
stage of this process needs to be managed
with utmost care and meticulousness!

Listening to employees’ expectations

So, what is the main axis of being an
employer brand? The answer is clear; the
axis is the dreams and expectations of the
employees! Regardless of their status in
the company, every employee expects to
progress in his/her future career.

39



40

aktas news

Son yillarda marka yonetim disipliniyle
ayni glidiimde sirket kiltird haline
gelmeye baslayan isveren markasi
kavraminda daha pek ¢ok uygulama
sahasl var. Ornegin calisanlara siirpriz
dogum glind partileri organize etmek,
motivasyona ve eglenceye donik
yemekler ve organizasyonlar olusturmak,
“en begenilen sirket” olabilmeyi nasil
tek basina yeterli kilmiyorsa, bu siirecin
her asamasinin son derece dzenli ve titiz
yonetilmesi gerekiyor!

Calisanin beklentilerini dinlemek

Peki isveren markasi olabilmenin

ana ekseni nerede sekilleniyor?

Cevabi ¢ok acik, ¢alisanin hayalleri ve
beklentilerinde! Statiisi ne olursa
olsun; her calisan yaptigi iste, gelecek
ve ilerleme beklentisi tasiyor. is yerinin
liyakati 6dillendiren, ¢alisani degerli
hissettiren uygulamalari, duygusal bagin
derinlesmesini sagliyor. Oyle ya da boyle
her ¢alisan, basari halkasinin iginde yer
bulmayi hedefliyor. Bir giiniin en biiylk
dilimini is yerinde gegiren bir personel,
s1§ ve cekismeli iliskiler yerine, seffaf,
seviyeli ve saygili bir ortam arayisini
tasiyor.

Adalet ve hakkaniyet kavramlari da en
¢ok is yerlerinde sorgulaniyor. Kuskusuz;
yetki ve gorevlerin, lcretlerin, 6dil ve
terfilerin, hatta ceza uygulamalarinin
hangi 6lcitlerle yapildigi

bu tarafiyla olduk¢a onemli. Bu bir
manada o is yerinin huzurunu ve
basarisini da etkiliyor.

Sirketin, ¢alisanin inang ve irkina saygi
duymasi, ayrimcilik yapmamasi, calisani
icin egitimler dizenlemesi, calisani bir

kalabaligin parcasindan cok, birey olarak
gormesi ve onun kisisel gelisimi igin katki
sunmasi da bir hayli kiymetli.

Hiyerarsiyi her katmanda iyi yonetmek

Elbette sirket denilen organizma, her
calisanin esit yetki ve sorumluluklar
tasidigi bir yapiyl temsil etmiyor.

isin yonetilis bicimine, is yonetim
piramitlerine gore her calisanin

farkli gorev, yetki ve sorumluluklari

var. Sirketler bu yonuyle demokratik
ortamlar degildir ve olamazlar. Lakin her
calisan, dogru ya da yanlis, dislincesinin
uygulanmasa bile dinlenmesini
isteyebilir. Bu nedenle isveren markasi
olabilmek i¢in calisanin s6z almasina

da izin vermek dnemli, hatta gereklidir.
Hiyerarsiyi yonetirken, personel bazinda
yetki ve sorumluluklari net bigcimde
tanimlamak iste bu sebeple kritik 6nem
tasimaktadir.

Disiplin ve uzun
vadede kararlilik

isveren markasi

olma yolunda

izlenecek

slrecler, =
ozellikle .
Ust yonetim

tarafindan -
sahiplenilmesi,

bitinsel olarak

da yonetilmesi

gereken, sirket

var oldukca da

etkin olarak

korunacak

disiplinleri

tanimlamaktadir. Ozetle kisa dsnemde
sonu¢ verecek bir sirket kiltiri
degildir. Blyik idealde insani bir is

yeri olusturmayi hedeflemektedir.
Amacg, kesfetme, gelistirme, uygulama,
olcimleme & devamlilik saglama ve
amag olmak Uzere 6 yonetim asamasini
icerir.

Peki ya sonug, ya faydasi?

Dinyanin en blyugi, global marka
havuzunun en rekabetci bolimini
olusturan sirketlerin ylizde

80'i isveren markasi kavramini
yogun olarak uyguluyor. Giicli

bir isveren markasi olusturan
sirketler, %50 oraninda, daha
nitelikli adaylar tarafindan tercih
edilirken, ise alim maliyetlerini
rakiplerine oranla % 43 azaltiyor.
Kotu tine sahip sirketler personel
maaslarinda ortalama % 10 daha
fazla 6deme yapmak zorundayken,
begenilen sirketler ise bu yonde
daha avantajli yarisiyor. Ozellikle Y
kusagi, kendini ait hissedebilecedi
sirketleri tercih ediyor.

Ama asil onemli olan iyi bir isveren
markasi, misteri memnuniyetleriyle
de fark olusturuyor.

Arastirmalara gore; calisanlarina
yatirim yapan, isveren markasi
olma yolunda ilerleyen sirketlerin
ekonomik performanslari,
rakiplerine oranla iki kat yikseliyor.
Calisan sadakati demek daha
nitelikli Grin veya hizmet, ¢ok
daha az hata demek. Verimlilik, is
gelistirme, karlilik, daha az calisan
sirklilasyonu da yine bu kapsamda.
isveren markasi olmanin bir bedeli
var. Hayal etmek bir baslangig,
istemek ve sabirla uygulamak ise
sonuca esas sonu olusturan..
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The practices of the workplace that
reward merit and make the employees
feel valuable enable the deepening of the
emotional bonds. Every employee, one
way or another, aims to find a place in
the success story of the company. A staff
member who spends most of the day

at work looks for a transparent, honest
and respectful environment rather than
shallow and contentious relationships.
The concepts of justice and equity are
questioned most in the workplace. No
doubt, the criteria for authorities and
duties, wages, awards and promotions
and even the penalties are of utmost
importance in this regard. In a sense,
this affects the peace and success of the
workplace. It is also very valuable that the
company respects the belief and race

of the employees, does not discriminate
against them, organizes training for

the employees, sees the employees as

an individual rather than a part of a
crowd and contributes to their personal
development.

Of course, the structure called the
company does not represent a structure
in which every employee has equal
powers and responsibilities. According
to the way the business is managed and
the business management pyramids,
each employee has different duties,
powers and responsibilities. In this
respect, companies are not and cannot
be democratic environments. However,
every employee wants his ideas, right or

wrong, to be listened to even if not applied.

Therefore, to become an employer brand,
itis important and even necessary to let
the employees express their thoughts
freely. That is why it is critical to clearly

=y

define the authority and responsibilities
for the personnel when managing the
hierarchy.

The processes to be followed in order to
become an employer brand define the
disciplines that need to be embraced
and managed by the top management in
a holistic way and that will be effectively
protected as long as the company exists.
In short, it is not a company culture that
will yield results in the short term. It
aims to create an ideal humanitarian
workplace. The objective includes

6 management phases: discovery,
development, implementation, measuring
& continuity and purpose.

80 percent of the world’s largest and
most competitive global brands apply the
concept of employer branding intensively.
The chances of companies that create a
strong employer branding to be preferred
by more qualified candidates is more than
50% and hiring costs of such companies
are reduced by 43% when compared

to their competitors. The notorious
companies have to pay an average of

10% more in employee salaries, while
the acclaimed companies are more
advantageous in this regard. Generation
Y, in particular, prefers companies with
which they can engage themselves.

But what really matters is a good
employer branding which also makes a
difference with customer satisfaction.
According to researches, the economic
performance of companies investing in
their employees and advancing towards
becoming an employer brand doubles
compared to their competitors. Efficiency,
business development, profitability and
less employee circulation are other
advantages. Being an employer brand has
a price. Imagining is the just beginning;
wanting and patiently applying is what
really matters for the intended results.
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CALISAN GOZUNDE CEKICi SIRKET iTIBARI OLUSTURMAK

8 TEMEL TREND

Her acidan mikemmel bir sirket itibari olusturmak, kurumsal imajin ne sekilde yonetildigiyle dog-
rudan orantili. Isveren markasi kavraminin cekirdeginde “giivenin” asil 6zne olmasi ise nemli bir
ipucu. Personelin, yonetime ve sirketine guvendigi, uretilen isin, her katmanda mutluluk yarattigr,

performansin odullendirildigi, ideal bir isleyis yapilanmasi...

Isveren markasi olma yolunda atim atan sirketlerin, son yillarda Uzerinde 6zenle durduklari 8 temel
trend de, hep guven olusturma, seffaflasma, cekim etkisi yaratma ilkelerine dayali. Bu sebeple insan
kaynaklari icinde isveren markasi uzmanligi yakin gelecegin is kollari arasinda coktan yukselmeye

basladi bile!

Yetenek acigi ve yetenek avcilig
glinimduzde degeri coktan idrak
edilmis kavramlar. Olcedi ne olursa olsun
sirketlerde, siireg iyilestirmelerinin,
kabuk degistirme ve gelecegde hazir
olmanin, temel basamagi olarak kabul
ediliyor. Markalar Uretim sahalarinda
aslinda yetenek savasi veriyor. Yeni

urin gelistirme, verimlilik, pazar payini
arttirma, karlilik, rekabet giicl gibi
gostergelerin tamaminda “fikir” esittir
“yetenek” var. isveren markasi algisi da
6 temel trendle gii¢ kazaniyor.

Acik ol, net goriin : Seffaflasma

iletisimin, haber kaynaginin milyonlarca
insana entegre oldugu cagimizda,
gerceklerin Uzerini ortebilmek neredeyse
imkansiz. Ozellikle sosyal medyanin
kosar adim biyldigi glinimuzde,
“dirlst olmak, dogruyu yansitmak”,
itibar yonetiminin olmazsa olmazi. Bu

da ancak seffaflasmaya mimkin hale
getirilebiliyor. Isveren markasi siirecinde
sirketlerin “hem oldugun gibi gorin,

hem de gorindigun gibi ol” mottosunu
benimsemesi, seffaflasma ilkesinden
besleniyor. Sirket icinde onemli yapisal
reformlara ihtiyac duyan bu algi yonetimi,
kurum disindakilerin “ calismayi ¢ok
istedikleri”, sirket icindekilerin ise “ ekip
liyesi olmaktan kivanc duyduklari” marka
algisi olusturmada en temel adim.

Gercek hikayeleri anlat, kurgulari degil
: Samimiyet

Kariyer beklentisi tasiyan, gelecek

icin hayalleri olan her calisan, giiven
duyabilecegi bir limanda demir atmak
istiyor. Ayrica somut deneyimlerden
etkileniyor ve is yerinin calisana
kattiklarini, yine bir sirket calisanindan
duymak istiyor. Bu kapsamda sirketi,
sirkette calisabilecek potansiyel adaylara
tanitmak icin hazirlanan brosir ve
katalog tarzi dokiimantasyonun bilhassa
Y kusaginda ¢ok etkili olmadigi goriliyor.
Yetenekli calisanlar, bir kurumu
oykundugl, gonliiniin sirketi olarak

Yetenekli calisanlar, bir kurumu oykidndigu, gonlintn sirketi ola-
rak gorebilmek icin; o sirketin calisanin agzindan, gozlerinin icine
baka baka dinlemek, ikna olmak istiyor.

gorebilmek icin; o sirketin ¢alisanin
agzindan, gozlerinin icine baka baka
dinlemek, ikna olmak istiyor. Yine son
zamanlarda sirketlerin sosyal medya
hesaplari lizerinden paylastiklari, ¢alisan
deneyimlerine ait videolarin hayli etkili
oldugu biliniyor.

Ekip oyunu oyna, ayak izini biiyiit: Dijital
etkilesim

insan kaynaklariyla alakali arastirmalar
gosteriyor ki; potansiyel adaylar
sirketlerin dijital platformlardaki, sosyal
medya kanallarindaki paylasimlarindan
pozitif yonde etkileniyor. Hatta oyle

ki; bir grup aday daha distk tcret
politikasi uygulasa dahi, bu sirkette

calismak istedigini dile getiriyor. Yine
hali hazirda bir sirkette calisan, ama
sirket degistirmeyi dislinen personelin
agirlikli bolim, itibar yliksek olan,
dijital etkilesimi yogun markalara daha
fazla sempati duyuyor. Bu etkilesimlerin
kalitesi, mesaj yogunlugu; mevcut
isinden memnun olan c¢alisanlarin

dahi, arayis baslatmalarina zemin
olusturabiliyor.

Paylasan ol: Ogreten & Gelistiren

Kendine yatirim yapildigini ve
yeteneklerinin gelistigini hisseden her
calisan, sirketinde daha mutlu ve verimli
hale geliyor. Bu ylizden departmanlarin
bazinda gelisim ve egitim programlarini
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CREATING AN EXCELLENT CORPORATE REPUTATION IN
THE EYES OF EMPLOYEES 8 KEY TRENDS

Creating an excellent corporate reputation in every respect is directly related to how the corporate
image is managed. An important indicator is that “trust” is at the core of the employer brand con-
cept. An ideal functioning structure in which the personnel trusts the management and the compa-
ny, the work produced creates happiness in every stage, the performance is rewarded...

The 8 key trends that companies which are striving towards becoming an employer brand have been
focused on in recent years are based on the principles of creating trust, transparency and creating

attraction effects. For this reason, the employer branding expertise has already started to stand out
among the potential interest areas of human resources.

Talented employees who are in search of their ideal company just
want to look in the eyes of the current employees and listen from
them what the company looks like and then decide whether to

work for the company or not.

Talent deficit and talent hunting are
concepts the importance of which has
already been realized. Regardless

of the scale of the companies, it is
considered the key step in process
improvements, restructuring and
readiness for the future. Brands are
actually fighting for talents in production
sites. In all indicators such as new
product development, productivity,
increasing market share, profitability and
competitiveness, “idea” equals “talent”.
The perception of employer branding is
stronger with 6 key trends.

In an age where communication and
news sources are used by millions of

people, it is almost impossible to hide
the truth. To be honest and reflect the
truth is a sine qua non of reputation
management, especially in today’'s world
which is increasingly shaped by the
ever-growing social media. This can only
be made possible through transparency.
Companies’ adoption of the motto “both
seem as you are and be as you seem”
feeds on the principle of transparency.
This perception management, which
requires significant structural reforms
within the company, is the most
fundamental step in creating a brand
perception that outsiders “eagerly want
to work for the company” and the current
employees in the company are “proud to
be a team member”.

Every employee with career prospects
and dreams for the future wants to
anchor in a port where he can trust.
They are also influenced by concrete
experience and want to hear from a
company employee what the workplace
adds to the employee. In this context, the
brochure and catalog-like documentation
prepared to introduce the company to
potential candidates are not particularly
effective for Generation Y. Talented
employees who are in search of their
ideal company just want to look in the
eyes of the current employees and listen
from them what the company looks

like and then decide whether to work

for the company or not. It is known that
the videos of the employee experiences
shared by the companies over their social
media accounts are quite effective.

Human resources researches show

that potential candidates are positively
affected by companies’ sharing on digital
platforms and social media channels.

In fact, a group of candidates state that
they wish to work for such companies
even though this may mean they will

get a lower wage. The majority of the
employees, who are already working in

a company, but are thinking of leaving
their company, have more sympathy for
the high-reputation and digital-intensive
brands. The quality of these interactions
and the intensity of the messages may
motivate those who are content with their
work to search for alternatives.

Each employee who feels invested and
develops his/her talents becomes happier
and more productive in the company.
Therefore, making development training
and programs a part of a corporate
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bir sirket kiltird haline getirmek, ¢alisan
nezdinde hayli anlamli. Kesintisiz egitimi
ay genelinde programlarla yoneten
sirketlerde “akademi” olusumlari birkag
adim dne c¢ikiyor. Egitim programlarini
zaman ve mekandan bagimiz kilabilmek
ise calisan 6zglrligu adina daha da
kiymetli. Calisanlar, yoneticilerinden ve
sirketlerinin 1K departmanlarindan 6zel
kariyer koclugu beklentisi de tasiyor. Su
da bir gergek; kendini gelistiren calisan,
sirketini de yukari tasiyor.

Gelecege takibe yatirim yap: isveren
markasi uzmani

Surecleri adeta bir marka yonetimi
disipliniyle takip edecek, isletme

icinde ilgili departmanlarin uyumunu
saglayacak; “isveren markasi uzmanligi”
yikselen bir sirket degeri olmaya baslad:.
Yetenekleri kesfetmek, kaynagindan
yakalamak isteyen insan kaynaklari,
isveren markasi uzmanlari kanaliyla,
tiniversitelerde kariyer giinleri de
diizenliyor. Bu sayede potansiyel adaylara
staj yari zamanli ¢calisma gibi firsatlar
sunularak, sirketin daha iyi taninmasi

da saglaniyor. lyi diisiiniilmiis ve dogru
uygulanabilen sosyal sorumluluk
projelerinin de etkili oldugu ¢ok acik.

Lehte sinerji gelistir: Calisan elgiler

Bir markayi, o markayi tasiyan, o

marka i¢in calisan, o marka ile yasayan
personelden daha iyi kim anlatabilir?
Cok basit bir hesapla bir sirket icinde
calisan personel toplaminin sahip oldugu
sosyal medya takipgi sayisi, cogunlukla
sirketin takipci sayisindan 5 ila 10 kat
arasinda fazla. Iste bu gercegin 1siginda
personelin, sirketi sahiplenmeleri ve

onun gonillu birer elgisi olmalari,
sirketin taninirligi ve given endeksinin
ylikselmesi acisindan deger ifade ediyor.
Bu organizasyonu sistemli hale getiren
isletmeler, calisanlariicin urettikleri
ortak etiketlerle # dijital ayak izlerini de
viral sekilde blyutlyor.

Biitiinlesme sadla : isveren + Tiiketici
Markasi

Kesisim kiimeleri lzerinden deger
olusturmak ylzyilimizin en dikkat ¢ekici
kesfi. Yaklasik 15 yildir da sistemli
sekilde isveren markasi ve tiketici
markasinin yonetimi birbirine giderek
yaklasiyor ve iki kavram bitlinlesiyor.
Bu yiizden de iK ve pazarlama
departmanlarinin yakin calismasi,
stratejileri birlikte olusturmalari
gerekiyor. Bir markanin, o marka icinde
calisanlar goziinde saygin olmasi,

o markayi tercih edecek tiiketiciler
tarafinda da “satin alinmaya deger” bir
itibar olusturuyor.

Hedefin olsun : Amag belirleme

isveren markasi olusturma siirecinde
hedefin net olmasi, bir mana ifade etmesi
de onemli. Surdirebilirlik, gezegenin ve
yasamin devami, iyilik gibi temalar en
cok tercih edilenler. Bu yodnde bir amac
belirleyen ve net sekilde ortaya koyan
sirketler, rakiplerine gore daha kolay fark
ediliyor. Somut degdisim olusturmak icin
amacin “sloganda kalmamasi”, sirket
calisanlarinin gercekten hissetmesi ve
bu amacla baglantili calisan hikayelerinin
kurum disi kanallarda paylasilmasi da
oldukca degerli.

isveren markalarinin
ilham alabilecekleri en iyi
4 pazarlama etkinligi

e Brandweek

Tirkiye'de pazarlama ve iletisim
kollarini diinyaca unld yaratici isim,
fikir ve uygulamalarla bulusturmak
amaciyla diizenlenen Brandweek,
sektorl blyltmek ve deger katmak
vizyonuyla organize ediliyor.

www.brandweekistanbul.com/

¢ People Make The Brand

isveren markasi alanindaki
gelismeleri ve trendleri, yerli

ve global pek cok isveren
markasinin stratejik yaklasimlarini
katilimcilarla paylasmak amaciyla
diizenlenen People Make The
Brand Konferansi, isveren
markasi metrikleri, global isveren
markalarinin lokal uygulamalari,
calisan deder 6nermesi gelistirme
slreci, surdirulebilir isveren
markasi stratejileri gibi konularla
one cikiyor.

www.peoplemakethebrand.com

* Marka Konferansi

Pazarlama diinyasi i¢in son derece
prestijli ve eski bir etkinlik olan
Marka Konferansi, pazarlama
diinyasinin trendlerini belirlemek
ve énemli konusmacilar esliginde
interaktif bir paylasim ortami
meydana getirmek amaciyla
diizenleniyor.

www.markaconference.com/

e Uluslararasi Siirdiiriilebilir
Markalar Konferansi (Sustainable
Brands)

Diinyanin en 6nemli 50 konferansi
arasinda gosterilen “Uluslararasi
Sirdirilebilir Markalar®
Konferansi”, markalarin devamli
degisen is diinyasi nedeniyle

yeni yol haritalarini belirlemek

ve degisimi yonetenleri bir araya
getirerek markalarin birbirinden
ilham almasini saglamak amaciyla,
is dinyasindan yerli ve yabanci
unld isimleri ayni platformda
bulusturuyor.

http://events.sustainablebrands.com
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Top 4 marketing events
for employer brands to be
inspired

* Brandweek

Organized to bring together

the Turkey’s marketing and
communication channels and world-
famous creative people, ideas and
applications, Brandweek is organized
with the vision of expanding the
sector and adding value.

www.brandweekistanbul.com/

¢ People Make The Brand

The People Make The Brand
Conference, organized to share
the developments and trends in
employer branding and the strategic
approaches of many domestic

and global employer brands with
the participants, stands out with
topics such as employer branding
metrics, local practices of global
employer brands, employee value
proposition development process
and sustainable employer branding
strategies.

www.peoplemakethebrand.com

* Brand Conference

Brand Conference, which is a very
prestigious and old event for the
marketing world, is organized in
order to determine the trends of
the marketing world and create an
interactive sharing environment
with high-profile speakers.

www.markaconference.com/
e Sustainable Brands

The Sustainable Brands®
Conference, one of the 50 most
important conferences in the world,
brings together local and foreign
famous names from the business
world on the same platform to
identify new roadmaps of brands
due to the ever-changing business
world and to make brands get
inspired from each other by bringing
together those who manage change.

http://events.sustainablebrands.com

culture is meaningful for the employees.
Companies holding programs on a
monthly basis are kind of creating a type
of “academy”. The ability to make training
programs independent of time and space
is even more valuable for the employee
freedom. Employees also expect special
career coaching from their managers and
their HR departments. It is also a fact
that the self-developing employee moves
his/her company higher up the success
ladder.

The “employer branding expertise”,
which follows the processes with a

brand management discipline and
ensures the coordination of the relevant
departments within the enterprise, has
become a rising company value. Human
resources, which want to discover talents
and recruit them at their source, also
organize career days in universities
through employer branding experts. In
this way, potential candidates are offered
opportunities such as internships and
part-time work, enabling the company to
become better known. It is clear that well
thought out and properly implemented
social responsibility projects are also
effective.

Who can promote a brand better than the
staff carrying that brand, working for that
brand, and living with that brand? The
total number of social media followers

of employees working in a company is
5to 10 times more than the followers

of the company. In the light of this fact,

that the staff engages themselves with
the company and becomes a volunteer
ambassador of the company is of

great value in terms of increasing the
company’s recognition and confidence
index. Businesses that make this
organization systematic also enlarge
their digital footprints with common tags
# they produce for their employees.

Creating value through sets of
intersections is the most remarkable
discovery of our century. For almost 15
years, the management of the employer
branding and the consumer branding
has been approaching each other
systematically and the two concepts
have been integrated. That is why HR and
marketing departments need to work
closely and form strategies together.

The fact that a brand is respected by the
employees working for that brand creates
a value that the brand is “worth buying”.

It is also important that the target is clear
and expresses meaning in the process
of employer branding creation. Themes
such as sustainability, continuity of the
planet and life and goodness are the
most preferred themes. Companies that
set and clearly put forward a purpose in
this direction are more appealing than
their competitors. It is also very valuable
that the targets are not just a discourse,
the employees engaged themselves with
the brand and the relevant employees’
narratives are shared on external
channels.
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SAGLIK HATTI

UYUYORUM, DINLENIYORUM AMA HEP YORGUNUM, COK
YORGUNUM! SEBEPLERI & ETKILIi COZUM ONERILERI

Cografya, genetik faktorler basta olmak Uzere; Ulkeden Ulkeye farklilik arz etmekle birlikte insan
irkinin ytzde 30'u yukarida ozetlenen kronik tablonun stresi altinda. Dikkat bozuklugu, depresif
egilimler ve isteksizlik en karakteristik bulgular. Yoksa vlicudunuz size bir seyler mi anlatmaya

calisiyor? O zaman dinleyin!

Yogun calisan, kendine gerektigi

gibi zaman ayiramayan, spor
yapmayan, is temposunun yaninda ailevi
sorumluluklari da yénetmek zorunda
olan milyonlarin ortak problemi “ Kronik
Yorgunluk Sendromu” Erken yatip, uzun
uyunsa da, biraz kenara ¢ekilip, soluk
alinsa da gecmiyor. Bu stresin altindaki
bireylerin ortak séylemi hep ayni: enerji
disukligi... Cogunlukla da 6 aydan
uzun sliren periyotlarda, kisileri depresif,
dikkatini toplayamayan, cabuk yorulan,
ofke patlamalari yasamaya son derece
egilimli bireyler haline getiriyor.

is hayatina yansiyan olumsuzluklar

Mikemmeliyetci, hayati fazlaca dengeli
yasamaya calisan kisilerde ortaya

¢tkan bu tablo; is hayatindaki verimde
ciddi diisis, hatali kararlar alma, ekip
arkadaslariyla anlasamama, farkli birim
ve bolimlerle karsi karsiya gelme gibi
sorunlara yol acabilecek kadar siddetli
seyredebiliyor. Oyle ki, bireyleri giinliik
aktivitelerini dahi yapamayacak seviyede
bakima muhtac¢ hale bile getirebiliyor.
Bogaz, kas ve eklem agrilari, bulanti

ve konsantrasyonda bozulma en ¢ok
dile getirilen sikayetler... Bu sendroma
yakalanan kisilerin ylizde 70 gibi biylk
bir oranini kadinlar olusturuyor.

Su bulgulari yasiyor musunuz?

¢ Hayata, aileye, kendine ve isine donik
negatif tutumlar, huzursuzluk

¢ Depresif duygulanim

¢ Konsantrasyonda bozulma ve
unutkanlik

¢ Kas agrisi

¢ Bogaz agrisi

e Coklu eklem agrisi

e Kilo artisi veya kilo kaybi

¢ Gece terlemeleri

¢ Dinlendirmeyen uyku ve uyku
bozukluklari

¢ Egzersiz sonrasi bitkinlik

e Enerji kaybi

¢ Bulanti

Bu belirtilerden en az lcd, sizin de
probleminiz ise, profesyonel bir yardim
almanin, hayatinizi gézden gegirmenizin
zamani gelmis demektir. Sendromun,
hayati olumsuz bicimde sarsan
belirtilerini ortadan kaldirmaya yénelik
tedavi isterilac, isterse ilacsiz olsun,
kisiyi rahatlatmaya ve fonksiyon kaybini
gidermeye yoneliktir. Tedavide en saglikli
ve etkili yontem ise diizenli egzersiz
yapmak, stresle bas etme yontemlerini
bilmek ve agir is yukini hafifletmektir.

Neler yapmali, nelere
dikkat etmeli?

* is ve 6zel hayatinizi daha saglikLi
yonetmek igin yeni kurallar
belirleyin. Mesela yerinizde

sosyal etkinliklere odakli bir grup
olusturun. Zamani kaliteli hale
getirin. . Takim ¢alismasi yapin,
egitim icerikli uygulamalara katilin.

e Yeterince su icin, viicuttaki tim
hiicre gruplarinin fazlasiyla suya
ihtiyaci vardir.

¢ Dogal gida ve kaynaklardan
demir alin. Uziim saglikli bir demir
kaynagidir. Karbonhidrat yerine
protein agirlikli beslenin

¢ Daha az seker tiketin. Glikoz ve
insilin arasindaki iliski yorgunlugun
en temel nedenlerinden biridir.

¢ Hayatinizda stres olusturan
unsurlari belirleyip, bu faktorleri
yonetin ve sizi yonetmesine firsat
vermeyin.

e Kendiniz i¢in, zaman yonetimi
gerceklestirin, bunun isiginda
aktivite plani olusturun. Bu sayede
dengeli ve gercekei hedefler
belirleyin.

¢ Hedeflerinizi asamali olarak
arttirin. Dinlenmeye ayirdiginiz
zamaninizi giderek azaltip,
hedeflerinizi kiiclik parcalar haline
getirerek giline, daha sonra haftalara

yayin.

e Calisma ortamlarinizi yeniden
diizenleyin. Asiri is yiikiinden
kacinin, calisanlar arasindaki
destedi ve sosyal iliskilerinizi
arttirin, sorumluluk ile stres
olusturan islerinizi azaltin.

¢ Uyku diizeninize dikkat edin.

Gin icinde uyumayin. Gevsemeyi
ogrenerek, kas gevsetici egzersizler
yapin. Bol vitaminli, mineralli
besinler tiiketin.
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| SLEEB | REST BUT I'M ALWAYS TIRED, I'M VERY TIRED!
REASONS & EFFECTIVE SOLUTIONS

30 percent of people are under the threat of above-mentioned chronic problem due to in particular
geography and genetic factors though the reasons may differ from country to country. Attention

deficit disorder, depressive tendencies and reluctance are the most characteristic symptoms. Or is
your body trying to tell you something? Then listen up!

Chronic Fatigue Syndrome is the
common problem of millions who work
hard, do not spend time properly, do not
play sports, and have to manage family
responsibilities as well as handle work
pace. It doesn’t go away even if you go
to bed early, sleep long and have a rest.
The common discourse of individuals
under this stress is always the same:
low energy ... Mostly, in cases lasting
more than 6 months, people become
depressed, unable to concentrate, quickly
tired, extremely prone to experiencing
outbursts of anger.

Negative reflections in working life

This problem, which affects people

who try to live a perfectly balanced

life, can be severe enough to cause
problems such as serious decrease

in productivity in working life, making
wrong decisions, disagreement with
teammates, and confronting different
units and departments. So much so that it
may even cause people not to meet their
daily needs properly. Sore throat, muscle
and joint pain, nausea and deterioration
in concentration are the most common
complaints... 70 percent of people with
this syndrome are women.

Are you experiencing these symptoms?

¢ Negative attitudes and reluctance
towards life, family, one-self and work
e Depressed mood

e L ack of concentration and forgetfulness
e Muscle pain

e Sore throat

e Multiple joint pain

¢ Weight gain or weight loss

¢ Night sweats

¢ Restless sleep and sleep disorders
e Exhaustion after exercise

¢ L oss of energy

e Nausea

If you are experiencing at least three

of these symptoms, it is time to seek
professional help and review your life.
Treatment, whether with or without
medication, to eliminate the negative
life-shaking symptoms of the syndrome
is aimed at relieving the person and
eliminate the loss of functions. The most
healthy and effective method of treatment
is to exercise regularly, to know the
methods of coping with stress and to
ease the heavy workload.

What must be done to
cope?

e Set new rules to manage your
working and private life healthier.
For example, create a group focused
on social events at your location.
Spend quality time. Join teamwork
and participate in educational
activities.

e Drink enough water; all cell
groups in the body need water.

e Get iron from natural food and
sources. Grapes are a healthy
source of iron. Eat food rich in
protein instead of carbohydrates.

e Eat less sugar. The relationship
between glucose and insulin is one
of the main causes of fatigue.

e |dentify the factors that create
stress in your life, manage these
factors and do not give them the
opportunity to manipulate you.

e Create an activity plan for
yourself in the light of your time
management facts. Set balanced
and realistic targets.

e Gradually increase your goals.
Gradually reduce the time you
allocated to rest and break your
goals into small pieces and set daily
and then weekly goals.

e Rearrange your work
environments. Avoid excessive
workload, increase support and
social relationships between
employees, and reduce works
causing stress and requiring
responsibility.

e Watch your sleep patterns. Do not
sleep during the day. Learn to relax
and do muscle-relaxing exercises.
Eat plenty of food rich in vitamins
and mineral.
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VAKUR VE ROMATIK SEHIR BUDAPESTE

Hun Tirklerinden Osmanli imparatorlugu’na, ylzyillardir iliski halinde oldugumuz, kimi zaman da
genetik kok itibariyle arastirma konusu haline geldigimiz, yigit insanlarin dlkesine yolculugumuz.

Macaristan’in baskenti Budapeste, Tuna Nehri'nin gerdanlik gibi uzandigi, tarihi mirasiyla, kaplicala-
riyla, ktltirel zenginlikleriyle her donem Uzerine romanlar yazilmis, besteler yapilmis bir sehir.

Arkeolojik bulgu ve tarihi kaynaklara
gbre kentin gecmisi; Milattan Once

1. Yiizyila dayaniyor. ilk sakinlerinin

ise Keltler oldugu biliniyor. Pesi sira
Romalilarin kontroliine gecen kent, bir
dénem “Aquincum” adini da tasimis. Eski
Buda'daki acik hava mizesinde Roma
dénemine ait cok sayida eser bulunuyor.
Macarlarin tarih sahnesine ciktiklari
donem ise 9. Yizyil. Kentte 150 yil
devam eden Osmanli hakimiyeti 1526'da
baslamis. Bu yillarda kentte, bir kismi
glinimizde de kullanilan, hamamlar
acilmis. Budapeste, ikinci blyiik gelisim
surecini 19. ylizyilda yasamis. Avusturya
ve Macaristan’in birlesimi sonrasinda
siyasi anlamda daha da gli¢lenen
baskentin adi Zincir Képri'niin acilmasi
ile bugiinkil adini almis.

iki yaka, iki giizel : Buda ve Peste

iki heceden olusan kent adi aslinda sehrin

iki bolimind temsil ediyor. Tuna'nin diiz
olan bolimu Peste, tepelik olan kismi
Buda. Daha cok turistik alanlarin oldugu
yer Peste, halkin daha cok yasadigi

yer Buda. Osmanli donemine ait izleri,
kentteki bircok yapida, mahallede, yemek
isimlerinde bile yakalamak mimkin...
Budapeste'de Kasim ve Mart aylari arasi
oldukca soguk gegiyor. Ozellikle Aralik ve
Subat aylari arasinda yodun kar yagisina
karsin, kentin termal su kaynaklarina
sahip olmasi sebebiyle, yogun turist
trafigi gozleniyor. Nisan'da U¢ haftalik
Bahar Festivali sayesinde Budapeste'deki
hareketlilik bir hayli artiyor. 40’tan

fazla mekanda 50'nin Uzerinde kiiltirel
etkinlik dizenleniyor. Ajustos ayinda
gerceklestiren Sziget Festivali, Avrupa’nin
en iyi 5 festivalinden biri.

Nereleri gormeli?

Budapeste’nin tabiri caizse kalbi. Kirmizi
meydan anlamina gelen Vorésmarty
Meydani, ismini milli kahraman ilan
edilen Macar sair Mihaly Vorésmarty'den
almis. Bu meydan ayni zamanda,

kent i¢i ulasimin da kalbi. Meydanin
hemen 1908'de dikilmis Vorésmarty
Aniti var. Meydanin diger tarafinda

ise Budapeste'nin 100 yillik konser

salonu Vigado bulunuyor. Bu arada

Unlld Gerbeaud Pastanesi, gastronomi
meraklilarinin mutlaka denemesi gereken
ozel lezzetler sunuyor. Avrupa kitasinin

en eski metro hatti da yine bu meydanda.
Sehrin en Unlu alisveris sokagi olan Vaci
Utca'ya da bu meydandan giriliyor. Arac
trafigine kapali caddede binalarin cogu 19.
ve 20. yizyilin baslarinda insa edilmis. Bir
cok hediyelik esya diikkani, oteller, bar ve

kafeler Vaci Utca'da bulunuyor. Avrupa’nin
inld Buddha-Bar oteli; Budapest de

bu cadde lzerinde... Epey uzun bir siire
Osmanli etkisi altinda kalan Macar
mutfagi, Turklerin damak tadina oldukca
uygun yemekler iceriyor. Yerel mutfakta
kirmizi biber, kirmizi et, stt Grinleri, av
hayvanlari eti, tatli su baliklari, patates,
sodan ve lahana sik sik kullanilan
malzemeler.
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GRACEFUL AND ROMANTIC CITY BUDAPEST

We head to the country of brave people with whom we have been in contact since the era of the Hun Empire
and Ottoman Empire and with whom our genetic relation is sometimes a research topic.

Budapest, the capital of Hungary, is a city where the Danube River stretches like a necklace and which inspired
novels and compositions with its outstanding historical heritage, thermal springs and cultural riches.

According to archaeological findings

and historical sources, the city’s history
dates back to the Tst century BC. The first
inhabitants are known to be Celts. The
city, which was conquered by a number
of civilizations, was called “Aquincum”
while under the control of the Romans.
The open-air museum in the Old Buda
has many Roman artifacts. The period
when the Hungarians made their names
known was the 9th century. The Ottoman

rule in the city started in 1526 and
continued for 150 years and. In these
years, Turkish baths, some of which are
still being used today, were opened in
the city. Budapest experienced its second
major development in the 19th century.
The capital city, which became politically
stronger after the unification of Austria
and Hungary, took its current name upon
the opening of the Chain Bridge.

The city’s name, which consists of two
syllables, actually represents two parts
of the city. The flat part of the Danube

is Pest and the hilly part is Buda. Pest
where there are more tourist attractions
and Buda where more people live. It is
possible to see the traces of the Ottoman
period in many buildings in the city, in
the neighborhoods, even in food names...
Budapest is very cold between November
and March. Despite the heavy snowfall,
especially between December and
February, there is heavy tourist activity
due to the thermal water resources in
the city. Thanks to the three-week Spring
Festival in April, mobility in Budapest
increases. Over 50 cultural events are
held in more than 40 venues. Sziget
Festival, which takes place in August, is
one of the top 5 festivals in Europe.

The heart of Budapest, so to speak.
Vorosmarty Square, meaning red square,
is named after the Hungarian poet Mihaly
Vorésmarty, who was declared a national
hero. This square is also the heart of
urban transportation. The square boasts
the Vorésmarty Monument erected in
1908. On the other side of the square

is Budapest's 100-year-old concert hall
Vigado. In the meantime, the famous

Café Gerbeaud offers special tastes

that gastronomy enthusiasts must try.
The oldest metro line in the European
continent is also in this square. Vaci Utca,
the most famous shopping street of the
city, is also entered from the square.
Most of the buildings on the pedestrian
street were built in the 19th and early
20th centuries. There are many gift shops,
hotels, bars and cafes in Vaci Utca. The
Europe’s famous Buddha-Bar hotel is at
this avenue in Budapest. The cuisine of
Hungary, which was under the Ottoman
influence for a long time, contains dishes
that are quite suitable for the taste of

the Turks. Red pepper, red meat, dairy
products, game meat, freshwater fish,
potatoes, onions and cabbage are often
used in the local cuisine.
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Goz alici bir abide

Ronesans’tan bir adim 6ncesi olan

Gotik uyanis doneminde insa edilen
Budapeste Parlemento Binasi, Tuna
Nehri'nin kiyisinda ikonik yapilarindan
biri. 96 metrelik kulesi ile yapildigi tarihte
dinyanin en yiksek binasi unvanini

da tasimis. Parlamento binasindan da
gorilebilen; Lanchid, yani Zincir Kopri
bugiin bile diinyanin en goz alici kdprileri
siralamasinda. Sehrin Buda yakasini
Peste yakasina baglayan 9 adet kopriiniin
ilki ve en Gnlusu.

Tarih icinde pek cok ulusun saldirisi
altinda kalan Budapeste'yi, akinlardan
korumak icin 20. ylizyilin baslarinda insa
edilen Balikcilar Tabyasi, mimari tarziyla
bir savunma hattindan daha ok sanat
eseri izlenimi veriyor. Haldszbastya adiyla
bilinen kale, Ulkeyi kuran yedi kavmi
temsil eden yedi kuleye sahip. Motifli

ve sUsli duvarlari kesinlikle gorilmeye
deger.

e

Budin Kalesi ve Kraliyet Sarayi

Giinimizde bircok miize ve galeriye ev
sahiplidi yapan Budin Kalesi ve Kraliyet
Saray1, gorkemli bir tarihi kompleks
olarak hizmet veriyor. Yerleske icerisinde
Sanat Galerisi, Saray Miizesi, Budapeste
Tarih Mizesi ve Macar Ulusal Galerisi
de bulunuyor. Kentin kaplicalari da en az
tarihi eserleri kadar Gnld. Budapeste'nin
Instagram’da en cok fotografi yer alan
Gellért Kaplicalari'nda; havuz, spa ve
buhar banyolari var. UNESCO Diinya
Mirasi listesinde yer alan Andrassy
Bulvari, 19. ylizyilin son yarisindan bu
gline Budapeste'nin en sik ana caddesi.
Aziz Stefan Bazilikasinin oniinden
baslayan, Kahramanlar Meydanina kadar
uzayan 2,5 km’lik cadde boyunca ¢ok
sayida tarihi bina, marka magazalar,
cafe ve restoranlar hizmet veriyor. Unlii
Budapeste Opera Binasi ve Teror Evi
Miizesi de bu bulvarda. lyi bir Budapeste
gezisi icin en az 2 glin ayirmayi
unutmayin.

Mutlaka gormeli,
kesinlikle gezmelisiniz!

e Gul Baba Tirbesi
e Margaret Adasi

e Varosliget Sehir Parki

e Kahramanlar Meydani

e Széchenyi Kaplicalari

¢ Aziz Stefan Bazilikasi

¢ Matthias Kilisesi

e Biiylik Market BayaHal

¢ Tuna Kiyisi Ayakkabilar

e Tuna Nehrinde Tekne Turu

Mutlaka tatmali, lezzeti
kesfetmelisiniz!

e Gulyas: Macar mutfaginin en inli
spesiyali. Kirmizi biberli, patatesli ve
biftekli bir corba

e Porkolt: Kirmizi biber, et ve
soganla hazirlanan yahni.

e Halaszlé: Baharatlar ve tatli su
baliklari ile hazirlanan balikgi
gorbasi

o Toltott kaposzta: Eksi krema ile
birlikte servis edilen acili etli lahana
dolmasi

e Gyiimolcsleves: Soguk tiiketilen
tatli kremali meyve corbasi

» Somléi galuska : Ustii cikolata ve
krema ile kapli kek,

e Dobos: Karamelli ve cikolatali cok
katli bir pasta cesidi

* Gundel palacsinta: Uzeri gikolata
sosu ile kapli i¢cinde ise rom, tGzim,
ceviz ve limon rendesi parcaciklari
bulunan tcgen seklindeki krep
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The Budapest Parliament Building, built
during the Gothic awakening, a step
before the Renaissance, is one of the
iconic buildings on the banks of the
Danube. With its 96-meter tower, it was
the world’s tallest building of the period.
Also visible from the Parliament building;
Lanchid, the Chain Bridge, is still one of
the most attractive bridges in the world
today. It is the first and most famous of
the 9 bridges connecting the Buda side
of the city to the Pest side. Built in the
early 20th century to protect Budapest,
which was under attack by many nations
in history, the Fishermen’s Bastion, with
its architectural style, is more of a work
of art than a defensive line. The castle,
known as Halédszbastya, has seven towers
representing the seven tribes that founded
the country. The motifs and ornate walls
are definitely worth a visit.

Today Buda Castle and Royal Palace,
which houses many museums and
galleries, serves as a magnificent
historical complex. The campus includes
the Art Gallery, the Palace Museum,

the Budapest History Museum and the
Hungarian National Gallery. The thermal
springs of the city are just as famous as
their historical monuments. Gellért Spa,
Budapest's most photographed structure
in Instagram, has a pool, spa and steam
baths. Andrassy Boulevard, a UNESCO
World Heritage site, has been Budapest's
most elegant main street from the late
19th century to this day. There are many
historical buildings, brand shops, cafes
and restaurants along the 2.5 km street
that starts in front of St. Stefan’s Basilica
and extends to Heroes’ Square. The

famous Budapest Opera House and the
House of Terror Museum are also on this
boulevard. Don't forget to reserve at least
2 days for a good trip to Budapest.

You must definitely see
and visit the following!

e Giil Baba's Tomb

e Margaret Island

e Varosliget City Park

e Heroes Square

e Széchenyi Hot Springs

e St. Stefan’s Basilica

e Matthias Church

e Great Market Hall

e Shoes on the Danube Bank

¢ Boat Trip on the Danube River

You must definitely taste!

e Gulyas: The most famous specialty
of Hungarian cuisine. A soup with
red pepper, potatoes and steak

e Porkolt: Stew prepared with red
pepper, meat and onion.

e Haladszlé: Fish soup prepared with
spices and freshwater fish

e Toltott kaposzta: Stuffed cabbage
with spicy meat served with sour
cream

e Gyimolcsleves: Cold-consumed
sweet cream fruit soup

e Somloi galuska : Cake covered
with chocolate and cream

e Dobos: A multi-layer cake with
caramel and chocolate

e Gundel palacsinta: Triangle
shaped pancakes with rum, grape,
walnut and lemon grated particles
covered with chocolate sauce
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HEART THE MOUTH - LAURA PERGOLIZZI
Prodiiksiyon Sirketi: Import - Yeni Diinya

Laura Pergolizzi; nam-i diger LR birkac yil 6ncesine kadar Rihanna, Christina Aguilera, Backstreet Boys, Cher Lloyd gibi Ginld
sanatcilar icin besteledigi sarkilarla taniniyordu.

New York'lu sarkici, s6z yazari ve besteci, yeni albiimi “Heart to Mouth” ile bir kez daha dinleyici karsisina ¢ikti. Laura
Pergolizzi, akilda kalici melodi ve sdzleriyle alternatif pop ve rock kulvarinda yine ¢ok hit ¢cikartacak bir albime imza att.

1. Dreamcatcher

2. When I'm Over You
3. One Night In The Sun
4. Girls Go Wild

5. Recovery

6.The Power

7. Dreamer

8. House On Fire

9. Hey Nice To Know Ya
10. Die For Your Love
11.Shaken

12. Special

HEART to MOUTH - LAURA PERGOLIZZI
Production Company: Import - Yeni Diinya

Laura Pergolizzi, aka LR was known until a few years ago for the songs she composed for famous artists like Rihanna,
Christina Aguilera, Backstreet Boys and Cher Lloyd. The singer, songwriter and composer from New York released her new
album “Heart to Mouth”. With her catchy melody and lyrics, Laura Pergolizzi has released an album that will again have many
hits in the alternative pop and rock.

1. Dreamcatcher

2. When I'm Over You
3. One Night In The Sun
4. Girls Go Wild

5. Recovery

6.The Power

7. Dreamer

8. House On Fire

9. Hey Nice To Know Ya
10. Die For Your Love
11. Shaken

12.Special
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EROL EVGIN - ALTIN DUETLER 2
Prodiiksiyon Sirketi: Erol Evgin Prodiiksiyon - Universal Music

Tirk pop muziginde bir déneme damgasini vuran Erol Evgin, “Altin Dietler” albimiiniin gordiigi blyik ilginin ardindan t¢
yil sonra unutulmaz sarkilarini iskender Paydas diizenlemeleri ve iilkemizin en giiclii kadin vokalleriyle birlikte seslendirdigi
“Altin Dietler 2" alblimiini mizikseverlerle bulusturuyor.

. Ajda Pekkan “i¢imdeki Firtina”

. Atiye “TUm Bir Yasam”

. Ceylan Ertem “Sitem”

. Demet Sagiroglu “Yeter”

. Deniz Seki “Bir ilkbahar Sabahi”

. Farah Zeynep Abdullah “Sen Unutulacak Kadin misin?”
. Funda Arar “Deli Divane”

. Kalben “Bizim Tango”

. Nil Karaibrahimgil “Canim Benim”
10. Sebnem Keskin “ibadetim”

11. Zara "Bir Bakisin Yetti”

12. Ziynet Sali “Etme Eyleme”
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EROL EVGIN - ALTIN DUETLER 2
Production Company: Erol Evgin Prodiiksiyon - Universal Music

Erol Evgin, who left his mark on a period of Turkish pop music, brings together the unforgettable songs with the arrangements of
iskender Paydas and the best female vocals of our country under the “Altin Diietler 2" album for the music lovers three years after
the first “Altin Dietler” which attracted a great interest.

. Ajda Pekkan “i¢imdeki Firtina”

. Atiye “Tim Bir Yasam”

. Ceylan Ertem “Sitem”

. Demet Sagiroglu “Yeter”

. Deniz Seki “Bir ilkbahar Sabahi”

. Farah Zeynep Abdullah “Sen Unutulacak Kadin misin?”
. Funda Arar “Deli Divane”

. Kalben “Bizim Tango”

. Nil Karaibrahimgil “Canim Benim”
10. Sebnem Keskin “ibadetim”

11. Zara "Bir Bakisin Yetti”

12. Ziynet Sali “"Etme Eyleme”

NVOONOOOITNMNWN =
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BiR OMUR NASIL YASANIR?
Yazar: [LBER ORTAYLI Yayin Evi: Kronik Kitap

Ulkemizde genis kitleler tarafindan cok sevilen, giiven ve saygi duyulan, tarihle Tiirk halkini
baristiran, bilim insani Prof. Dr. ilber Ortayli’'nin yazdigi “ Bir Omiir Nasil Yasanir?”, deneme
tadinda yazilardan olusuyor. Hayati daha keyifli kilacak, yasam tecriibelerini, tavsiyelerini
okurlarla bulusturan Ortayli, bazi bolimlerde aforizma ekseninde diistincelerini de seslendiriyor.

Bir Omiir Nasil Yasanir?, bir tarihginin géziinden, insanin hayattaki anlam arayisina, bu arayisin
tadini nasil ¢cikaracagina ve sire¢ boyunca karsilasacagi zorluklarla nasil bas etmesi gerektigine
dair cok ozel bir kilavuz.

HOW TO LEAD A LIFETIME?
Author: ILBER ORTAYLI Publishing House: Kronik Kitap

“How to Lead a Lifetime?” written by scientist Prof. Dr. ilber Ortayli, a writer who is much

loved, respected and trusted by the Turkish public and arouse the interest of the Turkish public
in history consists of a number of essays. Sharing his experiences and suggestions with the
readers in an effort to ensure we enjoy our lives, Ortayli put forwards his thoughts on the axis of
aphorism.

“How to Lead a Lifetime?” is a special guidebook in the eyes of a historian to the search for
meaning in life, how to enjoy it, and how to deal with the challenges one may face throughout the
process.
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KORLUK
Yazar: JOSE SARAMAGO Yayin Evi: Kirmizi Kedi

Diinyanin en tnli yazarlarindan Portekizli Jose Saramago’ya ait “Korlik”, edebiyat
tarihinin en dnemli eserlerinden biri. Yazar tarafindan 1995 yilinda yayinlanan kitap,
llkemizde ilk kez 2017 yilinda basildi. Ne kahramanlarin ve ne de mekanin belli
olmadigr Korliik, irkiticd bir roman, beklenmedik bir felaketi yasayan bir toplumun
nasil ¢oktigindn, nasil bencillestiginin ve deger yargilarini yitirdiginin hikayesi...

BLINDNESS
Author: JOSE SARAMAGO Publishing House: Kirmizi Kedi

Blindness, written by Jose Saramago, one of the world’s most famous Portuguese
writers, is one of the most important works in the history of literature. Published by the
author in 1995, the book was first published in Turkey in 2017. Blindness is a spooky novel
where neither heroes nor space is evident; it is the story of how a society suffering from
an unexpected catastrophe collapses, how it becomes selfish and how it loses its values...

1998 Nobel Edebiyat Odili

JOSE
SARAMAGO

KorLUK
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AJDA PEKKAN

7 EYLUL 2019 - CUMARTESI

BURSA KULTURPARK ACIKHAVA TiYATROSU
SEPTEMBER 7, 2019 - SATURDAY

BURSA KULTURPARK OPEN AIR THEATER

SANCAK

1 EKIM 2019 - CUMA
CLUB INFERNO

OCTOBER 1, 2019 - FRIDAY
CLUB INFERNO

EMEL SAYIN

6 EKIM 2019 - PAZAR

BURSA KULTURPARK ACIKHAVA TiYATROSU
OCTOBER 6, 2019 - SUNDAY

BURSA KULTURPARK OPEN AIR THEATER
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Aktas Holding;
80 yillik deneyimi, alaninda en fazla
patent ureten yenilikgi anlayisi ile
faaliyet gosterdigi tum alanlarda,
dunyanin en saygin markalarini
blunyesinde barindiriyor.

Dunyanin 6 kitasinda yaptigi yatirimlarda
ve liderlik anlayisinda da
bu yenilik¢i ve akilci yaklasimin izi var.

www.aktasholding.com

VAN
i DiJiTAL
facebook.com/aktasholding DONUSUM

twitter.com/aktasholding
linkedin.com/company/aktas-holding Her yolculugunuzda sizinle.



